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UUR TERM

Divisionisafull-servicemarketingagencyfoundedin2001.Ourteam /

is connected by a passion for helping clients achieve outstanding
results using integrated marketing strategies and tactics.

Our agency is comprised of bright minds, willing spirits, and an
ever-present commitment to client service and satisfaction. =

We have the ability to deliver innovative and high-quality work, DlVlSlon
which makes us the right business partner for your company.
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Market research &
strategy



Developing the most effective marketing
strategy involves a comprehensive approach
that takes into account various elements
and considerations. It is a foundational tool
for businesses to navigate the complex
landscape of the market, connect with
customers, and achieve sustainable growth
and success. It ensures that a company’s
efforts are strategic, targeted, and aligned
with its overall business objectives.




It all starts with...
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Proper market research is essential for developing a successful marketing strategy for a product and/or service. It provides valuable insights

into the market, customers, competitors, and overall industry dynamics. Here are some key reasons why market research is important:

Risk
Mitigation:
Mitigation:Expectatio

Market research helps identify
potential risks and challenges in
the market. This allows businesses
Market research helps identify key to develop strategies to mitigate
competitors, their strengths and these risks and make more informed
weaknesses, and allows businesses decisions.
to differentiate themselves in the
market.

Identifying Market Competitive
Opportunities: Analysis:

Research allows businesses to
identify gaps in the market, unmet
needs, and emerging trends.

This helps in uncovering new
opportunities for product or service
development and innovation.

Resource Measuring
Allocation: Success and ROI:

Efficient allocation of resources is After implementing a marketing
crucial for a successful marketing strategy, market research provides
campaign. Market research helps a basis for measuring its success
businesses allocate resources and return on investment (ROI).
effectively by identifying the most This feedback loop is essential
promising market segments and for continuous improvement and
channels. adjustment of future strategies.

Understanding the competitive
landscape is crucial for positioning
a product or service effectively.

Understanding the
Target Audience:

Market research helps identify and
understand the needs, preferences,
and behaviours of the target
audience. This information is crucial
for tailoring the marketing message
and product/service features to meet
customer expectations.

Assessing Market
Viability:

Before investing resources in
product development or marketing,
it's important to assess the viability
of entering a particular market.
Market research helps evaluate
the potential demand for a product
or service and whether there is a
realistic chance for success.

Setting Realistic
Goals and
Expectations:

Research provides data that

can be used to set realistic and
achievable marketing goals. It helps
in establishing benchmarks and
understanding what success looks
like in a given market.

Optimizing
Marketing Mix:

By understanding customer
preferences, businesses can
optimize their marketing mix,
including product features,

pricing, distribution channels, and
promotional activities. This ensures
that the marketing efforts are
aligned with the target audience.

Adapting to
Market Changes:

Markets are dynamic and can
change rapidly. Regular market
research helps businesses

stay informed about changes in
customer preferences, technological
advancements, and competitive
strategies, allowing for timely
adjustments to the marketing
strategy.



In summary, proper market research is
foundational for developing a marketing
strategy that is targeted, effective, and
adaptable to the dynamic nature of
markets. It minimizes risks, optimizes
resource allocation, and increases

the likelihood of achieving marketing
objectives.

Choosing the appropriate type of market
research depends on the specific goals,
questions, and context of the research
effort. Often, a combination of these
research types provides a comprehensive
understanding of the market.




We offer different types of market research, including:

Competitor Brand Customer Trend
Analysis: Research: Satisfaction Research: Analysis:

Focuses specifically on Examines how a brand is Measures and evaluates Examines patterns and trends in
understanding the strengths perceived in the market, customers’ satisfaction with a the market to anticipate future
and weaknesses of competitors, measuring brand awareness, product or service, identifying developments and changes.
identifying opportunities and loyalty, and associations. areas for improvement.
threats in the market.

Product Pricing Social Media
Research: Research: Research:

Centers on understanding Focuses on determining the Analyzes social media platforms
the development, design, optimal pricing strategy by to understand customer
and features of a product. It understanding customer sentiments, trends, and
includes gathering feedback perceptions, price sensitivity, and discussions related to a brand or
on existing products or testing willingness to pay. industry.
prototypes.




For an example, social media research

Number of published news articles and social posts
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I News articles I social posts

Business Name

*Articles/post = published media articles and social media posts

News articles Social posts

12 x(m’ ~ 20.80%

31.20%
20.80%

42.50%

7.30%

33.20%
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Company 4 Company §

Company 1+ Company 2+ Company3 * Company 4+ Company 5



Brand visual identity, including brand name,
logo and guidelines:

o Clearly define the brand’s identity, including its mission, values, and
personality. This forms the foundation for all branding activities.

o Choose a memorable and distinctive brand name that reflects the brand
identity. Design a logo that is visually appealing and aligns with the brand’s personality.

o Create brand guidelines that outline how the brand should be presented across
various platforms. This includes guidelines for logo usage, color schemes, and tone of voice.
o Ensure consistency in branding elements such as colors, fonts, and imagery.

Consistency builds brand recognition and trust.

Unique Value Proposition (UVP)
and brand positioning

o Clearly articulate what sets the
brand apart from competitors. Define the unique
value proposition that communicates the specific

benefits the brand offers.

o Clearly define the brand’s

position in the market. Determine where the brand
fits relative to competitors and
how it fulfills the needs of its target audience.

Developing a new brand involves careful planning
and strategic considerations. Here are key

essentials for the successful development of a new
brand:

Brand Storytelling and
messaging:

o Craft a compelling brand story
that resonates with the target audience. Storytelling
helps create an emotional connection with customers
and communicates the brand’s values, benefits, and
personality across all communication channels.

Development of launch strategy
and an integrated marketing campaign:

o Develop a comprehensive strategy for launching the brand.
This includes planning for product or service introduction, marketing campaigns,
and public relations.

o Establish a strong online presence through a user-friendly

website and active engagement on relevant social media platforms. A digital
presence is crucial for brand visibility.

By carefully addressing these essentials,
businesses can create a strong and memorable
brand that resonates with its target audience
and sets the foundation for long-term success.




Digital advertising &
strategy



Tools for advanced targeting through Al

Collecting an audience Budget Optimization
Through Al, we find the broad Throughout the entire campaign,
audience interested in the brand. budget optimization is performed

with the goal of achieving the
optimal cost per result.

= & -

Audience Testing

For each product, three phases
are conducted for every
campaign, during which testing is
performed in this process.



Detailed Audience Processing through Al Algorithm

Detailed Cross-Analysis of Key Parameters
[Range, Interactions, Clicks, Conversions...)
By Platform and Demographics




Detailed Audience Processing through GEO Targeting

Analysis of Key Parameters
[Range, Interactions, Clicks, Conversions...]
By Cities.



A

Al Algorithm for Campaign Optimization

OPTIMIZING THE
PROCESS OF SETTING UP
ADVERTISEMENTS

1

DISCOVERING AUTHENTIC
MINIMAL HUMAN ERROR COMMUNICATION AND
CREATIVITY




Custom-Made Report

Custom-Made Report

Measurable Results
According to the Client’s
Needs

Implementation of Al in
Every Segment of the
Report

The reports are connected
to the APIs of Facebook
Ads Manager, Google Ads,
Google Analytics, and more.

Constant Campaign
Optimization Based on the
Report Results
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Impressions

481,828

Campaign name

Reach -
105,406

Clicks Adds to cart
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Clicks
5133

Checkout initiated

e
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MEASURING ONLINE
TRANSACTIONS THROUGH
ickaon GOOGLE ANALYTICS
(INTEGRATION WITH
FACEBOOK, INSTAGRAM, AND
GOOGLE ANALYTICS)

GOOGLE ANALYTICS

FACEBOOK COMPLETED SALE

Social Media Advertisements Correspond with Website Visits and Achieved Sales



Facebook Ads

» MEASURING FACEBOOK LEADS

Reach Impressions Clicks
224,112 1,354,072 59,094

COLLECTING CONTACTS THROUGH THE WEBSITE
CONTACT FORM AND OPTIMIZING COST-PER-LEAD

DISTRIBUTION AND BUDGET OPTIMIZATION BY
CAMPAIGN TYPE

MEASURING LEADS IN GOOGLE ANALYTICS




CLIENTS

Following is a list of our most notable clients
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SUME OF OUR
LATEST PROJECTS
THAT WE ARE PROUD OF

i

Division ...
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ST0BI FLIPS - FLIPNI
INTEGRATED MARKETING CAMPAIGN

HTTPS://WWW.YOUTUBE.COM/WATCH?V=Q0KIV8P_ORK




ST0BI FLIPS 40 YEARS
INTEGRATED MARKETING CAMPRIGN

HTTPS://YOUTU.BE/ESSKNEP XTS

MAX ALTITUDE REACHED
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-TVC - STOBI FLIPS EVERYWHERE!
- TERSER DIGITAL CAMPAIGH:
FIRST MACEDONIAN BRAND IN SPACE
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https://youtu.be/e5SknEP_Xts

ST0BI FLIPS 40 YEARS
INTEGRATED MARKETING CAMPRIGN

LOGO DESIGN
PACKAGING DESIGN
00H BRANDING
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> LDGO DESIGN | 40 YEARS STOBI FLIPS
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S10BI FLIPS
INTEGRATED MARKETING CAMPRIGN - SERBIAN MARKET

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY FOR PRIZE GAME
-DEVELOPMENT OF KEY VISUAL, POP SET, OTHER PROMO MATERIALS AND WEB PAGE

b3
., GLAVNA NAGRADA
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SAZNAJ VISE £ STOBIFLIPSSRBIJA
WWW.ALGROSS0.COM/STOBIFLIPSSVUDA @ stosirLIPSSREIIA

SAZNAJ VISE f STOBIFLIPSSREIAA
WWW.ALGROSSO.COM/STOBIFUPSSYUDA & sToBmLPSSREIIR




S10BI FLIPS =
INTEGRATED MARKETING CAMPAIGN - SERBIAN MARKET

-ORGANIZATION, COORDINATION, LOGISTICS AND CONTROL FOR ALL ASPECTS (LEGAL, PRIZE
FUND, DELIVERY OF PRIZES ETC)
-DIGITAL




S10BI FLIPS
INTEGRATED MARKETING CAMPRIGN - SERBIAN MARKET

-PRODUCTION OF TV ANIMATION
-CREATION OF VIBER STICKERS

01.-29,07.2019.
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HTTPS://WWW.YOUTUBE.COM/WATCH?V=)557189RHI0GFERTURE=YOUTU.BE



https://www.youtube.com/watch?v=j5sZz89rh9o&feature=youtu.be
https://www.youtube.com/watch?v=j5sZz89rh9o&feature=youtu.be

MAGNUS
INTEGRATED CAMPRIGN 2022

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC
-SOCIAL MEDIR

IVC

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=GOKXFA3YVUE



https://www.youtube.com/watch?v=gokXfa3yVUE
https://www.youtube.com/watch?v=gokXfa3yVUE
https://www.youtube.com/watch?v=gokXfa3yVUE

STOBI FLIPS MAGNUS TVC
INTEGRATED MARKETING CAMPAIGN

DEVELOPING THE BRAND IDENTITY:
- NAME AND PACKRGING

- STRATEGY FOR COMMUNICATION PLATFORM
FOR MACEDONIAN AND SERBIAN MARKET



https://youtu.be/IA3HvUmkKxM
https://youtu.be/mwJ3rCaHoAg

9108 FLIPS MAGNUS
INTEGRATED MARKETING CAMPAIGN
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VITAMINKA
VITAMINKR CORPORATE WEB PRGE

-DEVELOPMENT OF CONCEPT AND STRUCTURE FOR DEVELOPMENT OF NEW CORPORRTE WEB PAGE
-DESIGN DEVELOPMENT FOR DIFFERENT TYPES OF PAGES
-ORGANIZATION AND COORDINATION WITH A SOFTWARE COMPANY FOR FINAL EXECUTION
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CHOCO STOBI FLIPS
DIGITAL CAMPRIGN - MACEDONIAN MARKET

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY FOR PRIZE GAME
-DEVELOPMENT OF KEY VISURL, PROMO MATERIALS AND WEB PAGE
-ORGANIZATION, COORDINATION, LOGISTICS AND CONTROL FOR ALL
ASPECTS (LEGAL, PRIZE FUND, DELIVERY OF PRIZES ETC)
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CHOCO STOBI FLIPS
DIGITAL CAMPRIGN - MACEDONIAN MARKET

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY FOR PRIZE GAME
-DEVELOPMENT OF KEY VISUAL, PROMO MATERIALS AND WEB PAGE
-ORGANIZATION, COORDINATION, LOGISTICS AND CONTROL FOR ALL
ASPECTS (LEGAL, PRIZE FUND, DELIVERY OF PRIZES ETC)
-PRODUCTION OF TVC

-CREATION OF VIBER STICKERS
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https://youtu.be/IA3HvUmkKxM
https://www.youtube.com/watch?v=i3RmCei9qwo

CHOCO STOBI FLIPS DARK & CHILI
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
FOR THE LAUNCH OF A NEW CHOCOLATE-COVERED PRODUCT

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC AND RADIO COMMERCIAL I.Mc anTK'

www.vitaminka.com
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https://youtu.be/IA3HvUmkKxM
https://www.youtube.com/watch?v=HmFcd18UE5k&feature=youtu.be

CHOCO STOBI FLIPS DARK & CHILI
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
FOR THE LAUNCH OF A NEW CHOCOLATE-COVERED PRODUCT

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS
-PRODUCTION OF TVC AND RADIO COMMERCIAL
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CHOCO STOBI FLIPS DARK & CHILI
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY - R AT
FOR THE LAUNCH OF A NEW CHOCOLATE-COVERED S o, (Dl “'ﬂﬂ IyTKe
PRODUCT ol o [

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO
MATERIALS

-PRODUCTION OF TVC AND RADIO COMMERCIAL
BTL & DIGITAL

Report 16.10 — 04.11.2019
S e P S S P

Facebook 393,220 235,998 13,809
[MaBHo EM, aeo Instagram 733,375 147,981 2,597
naeHo engeo/Post Facebook 1,366,848 916,673
naeHo BUaeo/Post/Story Instagram 2,053,545 1,469,616

ConpxwuHa Kanan otal Impressions (Pai Total Reach (Paid &
rgani Organic)

Video/Post/Story  FBllnsta 3,454,348 2,834,280 641,247

YouTube views: 1,438

Division




ONNI FLIPS
PACKAGING DESIGN

-LOGO




ONNI FLIPS
PACKAGING DESIGN

-LOGO




FITIN
PACKAGING DESIGN

-BRAND NAME
-L0GO
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RISKO
INTEGRATED CAMPRIGN 2020 [ONGOING)

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY -DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS
FOR THE LAUNCH OF A NEW CHOCOLATE-COVERED PRODUCT _ppopucTION GF TVC AND RADID COMMERCIAL

www.vitaminka.com.mk

CIATKA MAY3A co




RISKO
INTEGRATED CAMPRIGN 2020 [ONGOING)

-DEVELOPMENT OF CONCEPT
-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC AND RADIO COMMERCIAL

& vitaminka.mk

Vitaminka

Odwmumjanen npotun Ha BUTAMUHKA.

Bo HaweTo 60 roguwHoO NocToeH:E ro Co3gagoeme
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See Translation
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RISKO
INTEGRATED CAMPRIGN 2020 (ONGOING)

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS
-PRODUCTION OF TVC AND RADIO COMMERCIAL

TVC
HTTPS://WWW.YOUTUBE.COM/WATCH?V={BFENP-LLN

C/IATKA MAY3A co

“RISRQ

W) 0:16/0:50


https://www.youtube.com/watch?v=I8fEnP-LLnU

ATLANTIS
INTEGRATED CAMPRIGN 2022

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC
-SOCIAL MEDIA

TVC

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=B3YCRNORIQG



https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg

HAPPY
PACKAGING DESIGN G DIGITAL CAMPAIGN
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HAPPY
PACKAGING DESIGN G DIGITAL CAMPAIGN

01170073
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HTTPS://DIVISION.MARKETING/PROJECT/ HTTPS://DIVISION.MARKETING/PROJECT/ HTTPS://DIVISION.MARKETING/PROJECT/ HTTPS://DIVISION.MARKETING/PROJECT/
HAPPY-CHOCOLATE-VITAMINKA/ HAPPY-CHOCOLATE-VITAMINKA/ HAPPY-CHOCOLATE- HAPPY-CHOCOLATE-VITAMINKA/



https://www.youtube.com/watch?v=B3YCrNoriQg
https://division.marketing/project/happy-chocolate-vitaminka/
https://division.marketing/project/happy-chocolate-vitaminka/
https://www.youtube.com/watch?v=B3YCrNoriQg
https://division.marketing/project/happy-chocolate-vitaminka/
https://division.marketing/project/happy-chocolate-vitaminka/
https://www.youtube.com/watch?v=B3YCrNoriQg
https://division.marketing/project/happy-chocolate-vitaminka/
https://division.marketing/project/happy-chocolate-vitaminka/
https://www.youtube.com/watch?v=B3YCrNoriQg
https://division.marketing/project/happy-chocolate-vitaminka/
https://division.marketing/project/happy-chocolate-vitaminka/

CAKE UP LOOP
TC
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https://www.youtube.com/watch?v=ow8RHjHZz0U

CEVITANA
INTEGRATED CAMPRIGN 2022

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC
-SOCIAL MEDIA
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CEVITANA
INTEGRATED CAMPRIGN 2022

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC
-SOCIAL MEDIA

B o @ & @ O 5] I M ) ozs/025 B e m K@ O

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=TEUHADQHYGA HTTPS: //WWW YOUTUBE.COM/WRTCH?V=0LDDCFIFMY8


https://www.youtube.com/watch?v=TeuHaDQHygA
https://www.youtube.com/watch?v=qldDCfjfmY8

CEVITANA
INTEGRATED CAMPRIGH 2019

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC
-SOCIAL MEDIA

> @ o

HTTPS://YOUTU.BE/NDSLYJHRZBY HTTPS://YOUTU.BE/NDSLYJHRZ8Y

B =0 RO

HTTPS://YOUTU.BE/NDSLYJHRZ8Y HTTPS://YOUTU.BE/NDSLYJHRZ8Y

B o=@ ¢ @O0


https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg

CEVITANA

-BTL EVENTS - CEVITANA BUBBLE FODTBALL

Y 'HJ ﬂBﬁT_._

B e @ & & O8N 0

%w,

e e L

maimﬁfi

ii)-



https://www.youtube.com/watch?v=B3YCrNoriQg

VITAMINKA
LICENCED PRODUCTS COLABORATION

- DEVELOPMENT OF PRODUCT
DESIGN WITH WARNER BROS
CHARACTERS

- DEVELOPMENT OF DISPLAYS
AND POP MATERIALS

- DEVELOPMENT OF LANDING
PAGE




VITAMINKA
LICENCED PRODUCTS COLABORATION

- DEVELOPMENT OF DISPLAYS AND POP MATERIALS







JUST 2 GOOD
INTEGRATED MARKETING CAMPAIGN

DEVELOPING OF THE BRAND IDENTITY:
- NAME AND PACKAGING
- STRATEGY FOR COMMUNICATION PLATFORM

4

MPEMHOrY -~

'
L
~ S
‘ £

TV . IOBPOsaga " -
. OHOAEEW

HTTPS://YOUTU.BE/SXVIVEYOQUS



https://youtu.be/sxv7veY0Qus
https://youtu.be/sxv7veY0Qus

JUST 2 GOOD
INTEGRATED MARKETING CAMPAIGH

DEVELOPING OF NEW FLAVORS
- PACKAGING. POS & PRINT MATERIALS

- STRATEGY FOR COMMUNICATION PLATFORM

" "WHERE »

THE MUSIC IS
e -

26ood

NPEMHOIY *
NOBPOsa g0
OOOAEELL



JUST 2 GOOD
INTEGRATED MARKETING CAMPAIGN

BTL - KA AND OUTDOOR

DIGITAL

Pariarmance for Your Post

R 7,861
o 457
06 %6 1
1
W o -
- - i "y
;" ] [ Jusy 0 d
] 4 4 ! o
H H ]
144 ﬂ
T (] a7 . I.
_ Just2Good
¥ g 00:44

QY N

Liked by simonakish, elenaandonoska and 659
DS, Liked by simonakish, amel_amed and 1,878 others

monikapotier YTpiuckl CHTYANH NDEG NOYETOK HE 5 : ¢
paficiuor fen G antoniagigovskaa Still favourite &




TOAST BREAD
INTEGRATED MARKETING CAMPRIGN

- DESIGN OF PACKAGING

ABOJHOﬁ

IIAKYBAGE

II0 CIIEODUJAAHA LEHA

ABOJHO

IIAKYBAIDHE

10 CNELIVUJAAHA IIEHA




TOAST BREAD
INTEGRATED MARKETING CAMPRIGN

-TVC

v

OHI OaV.

- .__.‘_
=
hdi oy

v

BOHO ITAKYBAIHE

> Pl A corion B o @ & OS5 O
HTTPS://YOUTU.BE/BFSMEMSWGI

HTTPS://YOUTU.BE/BFSMEMSWGLI


https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/Bf5MFM5wgZI
https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/Bf5MFM5wgZI

XL TORST BREAD
INTEGRATED STRATEGY FOR LAUNCH OF NEW EXTENSION OF THE TORST
BREAD CATEGORY - XL SLICES

-DESIGN OF PACKAGING
-SLOGAN AND KEY VISURL DEVELOPMENT, POP MATERIALS,
-BRANDING OF SUPERMARKETS




XL TORST BREAD

-DIGITAL STRATEGY AND INFLUENCER COLLABORATION
-PRODUCTION OF XL COMPETITION VIDEOS

BLUEBERRY GREEN
KISS BEAST
« XL neb co + XL neb co

‘pano Gpawwo
- fiopoBHiUa KpeM cip

"pano bpawmo
+ CBEME KpacTasnua

« fipobexu opesy * jajue
* MUCHDHUHM TPagiu « 3BOKALO
* WepH « HMOH
« bejom pyrona « NeyeH cycaM
+ MHKpO canata « MarfoHoc
« Konap

* COM, UPH Nunep

BU NOAAPYBA

CEHOABUYM & - " XL HaTnpeBap BO roTeeH:e - XL HaTnpeBap BO roTeetbe - XL HaTnpeBap BO roTEeHe - XL HaTnpeBap BO roTeetbe
o = - KaTeropuja crabunHocT KaTeropuja Bgyc KaTeropuja 6psuHa

\ 40 1 A v 62 views + 5 months ago e T i v 0
I 5t HTTPS://YOUTU.BE/IDASPIG1I]

102 views - 5 months ago



https://youtu.be/4YsPeYZjfkY
https://www.youtube.com/watch?v=ioaSp1G1i9I&feature=youtu.be

AL TORST BREAD

-00H
-BTL EVENTS - XL PICNIC




SUPER BREADS E
INTEGRATED MARKETING CAMPAIGN

-SLOGAN AND KEY VISUAL DEVELOPMENT,

POP MATERIALS, BOOKLET Cyﬂ Ep
‘ NEBOBU

K-




SUPER BREADS
INTEGRATED MARKETING CAMPAIGN

-BTL EVENTS




SUPER BREADS Ve
ITEGRATED MARKEING CRMPRIGH  77ps. // WWW YOUTUBE COM/WATCH?V=MHXIEIGNISE

-DEVELOPMENT OF KEY VISURL AND B
OTHER PROMO MATERIALS

-PRODUCTION OF TVC

) 0117034 ¢ [« O 5] I3


https://www.youtube.com/watch?v=MhXIeJ6N1Sg

ey Zito Luks,/Kuro Jykc

TORST BREAD
MpoBajTe ro HoEWOT Neb Co OBECHW CHeryakM B
INTEGRATED MARKETING CAMPAIGN SS——
+ Bes aopagsHu Wwekepw

+ bes koHzepeaHcw... See More

- DESIGN OF PACKAGING
- SLOGAN AND KEY VISUAL DEVELOPMENT, POP MATERIALS,

-BRANDING OF SUPERMARKETS




EAST GATE MALL - SHOPPING DAYS
INTEGRATED MARKETING CAMPRIGN

-00H
-DIGITAL
-EVENT ORGANIZATION

East Gate
Shopping

Donenysame 960 wonuHr Bay4epu

Shopping | Shopping
— GIVEAWAY— — GIVEAWAY —

DOopenysame 240 Bayuepu FORerTEtie 230 EviEnH

‘,\ b Ed

East Gate,_

Shopping

Hojav Bo East Gate,
npujasu ce n oceoj shopping
Bay4ep 3a Moaa

EAST GATE

MALL—




EAST GATE MALL - SHOPPING DAYS
INTEGRATED MARKETING CAMPRIGN

-00H
-DIGITAL
-EVENT ORGANIZATION

Bu 6narogapume 3a Bawara nojanHoct

NMOAAPOK
—BAYYEP -

500peH.




EAST GATE MALL - BLACK FRIDAY
INTEGRATED MARKETING CAMPAIGN

-00H
-DIGITAL
-EVENT ORGANIZATION

E EAST GATE 26-29 HoemePU




EAST GATE MALL - BLACK FRIDAY
INTEGRATED MARKETING CAMPAIGN

-00H
-DIGITAL
-EVENT ORGANIZATION
[E Esrcame
HTTPS://FB.WATCH/HBXCBNYRVY/ Al chades

of biack

26 =29 Hoemepy

HTTPS://FB.WATCH/HBXKNHYVMZ/



https://www.youtube.com/watch?v=MhXIeJ6N1Sg
https://fb.watch/hBxCBNyRvy/
https://www.youtube.com/watch?v=MhXIeJ6N1Sg

DIAMOND MALL _ FONEMO OTBOPAHSE

20.10.2023
EOYKATWBHA 3ABABA -

BO BUCTUHCKOTO CPLE HATPAOOT
DRreEANZOonsE

FOJ'IEMO OTBOPAI—bE |

NV - 20.10.2023

DIAMOND = o
8 - Grand Opening

Events
" - Branding Materials

g - OOH

¥ - Video Animations

-dé—‘so BUCTVHCKOTO CPLIE HA TPALOT



DIAMOND MALL

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=0IBJLEHI)98

ﬁﬁ_-"---.l

VA ..

DIAMOND g I * um , _5; .v;'

MALL



https://www.youtube.com/watch?v=MhXIeJ6N1Sg
https://www.youtube.com/watch?v=oIBJLeHIJ98

DIAMOND MALL
GRAND OPENING

N4

DIAMOND




DIAMOND MALL
GRAND OPENING




DIAMOND MALL
GRAND OPENING

\//

DIAMOND
MALL




DIAMOND MALL
WEB PRGE & MOBILE APP

HTTPS://DIRMONDMALL.MK/EN/HOME

DIAMOND
MALL

Don't Miss Out Map Visit Us About Us

GOURMET AVENUE EDUTAINMENT

TACTPOHOMCKO
'Y)XUBAHE

BO BUCTMHCKOTO CPLIE HA TPAZIOT

\V/%

Bo BUCTUHCKOTO
CPLIEHATPAOOT

SHOPPING

Diamond Mall - In the true *

2210.2023
1200~ 1300

OMWNEHKWTE LIPTAHW JYHALIM

BUEM

B ctober
Beloved cartoon charac...

View More =


https://www.youtube.com/watch?v=MhXIeJ6N1Sg
https://diamondmall.mk/en/home

OM

BEAUTY CAMPAIGN




M
BERUTY CAMPAIGN

|
i

EE |




KEY VISURL & KEY MESSAGE

PIVARA SKOPJE MARK RS A CERTIFICATE OF /
QUALITY. THROUGH THE MARK COMES SUNSET
GLARE LIGHTNING THE BOTTLE GORSKO.

THE MAIN HEADLINE IS PLACED IN A RED BOX /
THAT SIMULATES THE LABEL, COMPLEMENTED
WITH THE SYMBOL OF THE BEER - THE FOX

HERO PACKSHOT ON MONOCHROME MOUNTAIN LANDSCAPE USING
THE CREAM PRIMARY COLOR AS ONE OF THE MAIN ASSETS OF THE
BRAND, MAKING A CONNECTION WITH THE BRAND GORSKO.

THE KEY MESSAGE THRT COMMUNICATES THE

NEW TASTE AND LABEL \

> 3 TBOE [IMBO,
TBOJ

HAYMNH

>  3BOTATEH BKYC
BO HOBO IIAKYBAIE




00H

TBOE IIUBO,
TBOJ HAYMH

3BOTATEH BKYC BO HOBO IIAKYBAIBE



POP SET

35mm

TBOE IIMBO,
TBOJ

HAYUH

TBOE NMBO,
TBOJ
HAYMH

3BOTATEH BKYC
3EOTATEH BKYC
BO HOBO IIAKYBARSE otk =

TBOE ITUBO, \
TBOJ HAYMH (el

3EOTATEH BKYC
BO HOBO MAKYBAILE

TBOE IIMBO, \

TBOE NIMBO, . \
TBOJ HAUMH (R
TBOJ HAUMH 2
TOPCKO
SEOTATEH BKYC BO HOBO MAKYBAFSE | 3BOTATEH BKYC BO HOBO IAKYBAKE

3BOIATEH BKYC
BO HOBO IIAKYBAIGE

X




SECONDARY POSITIONS

[P CHUDP K (0P CHC OF CKC 0P CRIOPC
T L LI

3BOrATEY
B
*oHosg mwﬁ%



TVC 2019
HTTPS://YOUTU.BE/BM3ZVLOOT3C

- —— N

JE;I-,'.; e

L | W ke < 5. |

P »l o) 0:01/049 > »l o) o014/049

-
3 T or \
: HAYMNH 2

v’ BOTAT Y OCBEXXWUTEJIEH BKYC
v TPAOULIMOHAJIEH PELIEIIT

P »l o) 032/049 o) 049/049


https://youtu.be/4YsPeYZjfkY

TVC 2018
HTTPS://YOUTU.BE/4YSPEYZIFKY

P » & 007/055

P M o o11/085 L 2w P Ml o 0457055 L 2w

THE IDEA BEHIND THE STORY OF THETVC IS TO CELEBRATE THE WRY IN WHICH OUR CONSUMERS HANDLE EVERYDRY OCCASIONS. THROUGH SHOWING THAT THERE IS ALWRYS ANOTHER WAY
OF LOOKING AT THINGS, WE ARE EMPHASIZING THE WITTINESS AND RELAXED ATTITUDE OF OUR TARGET GROUP.



https://youtu.be/4YsPeYZjfkY
https://youtu.be/4YsPeYZjfkY

FACEBOOK

BUILD A STRONG RELATIONSHIP BETWEEN GORSKO AND THE COMMUNITY IN A MORE DIRECT,

INFORMAL AND FRIENDLY WAY.
PRGE FANS: 5488
REACH: 9 952 658 -
IMPRESSIONS: 18 947 445 . © F

ENGAGED USERS: 257635 <2iches LA AHAA

(PERIOD MAY 2018 TO JANUARY 2018]

Reviews




FlQHnance 19 TOdl FUsL
Topeko Muoo [ Gorsko Pivo i
FHCEBUU I( = December 4. 2010 - & 11,248 P Seache

Mogapysamel
IarHu ro TROjaT RepeH copabaTHE RO EoMasTAp 1 fobuTe 4 [ opokn 819 Reactlons, Comments & Shares #
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3 ")
Fertormance for Your Fost
Fopcrko Mueo | Gorsko Pivo
B e n 8- 0 22,888 ¢ 2 &
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DO HODO MAKYDAILE
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LASKO
INTEGRATED CAMPRIGN 2017 - 2018

A

3HAELL KAKO
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LASKD
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HTTPS://YOUTU.BE/LYSRYELTFS0
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https://youtu.be/4YsPeYZjfkY

CIDER

INTEGRATED MARKETING CAMPRIGN
CIDER BRANDS:

APPLE BANDIT & STRONGBOW

- INTEGRATED STRATEGY FOR LAUNCH OF NEW CATEGORY ON THE MARKET
- DESIGN AND BRANDING OF ON TRADE AND OFF TRADE ELEMENTS

KEY VISUAL & KEY MESSAGE

3 b lﬂ3BEPVi BWCTWHCKO«




CIDER

-DESIGN AND BRANDING OF ON TRADE AND OFF TRADE ELEMENTS
CIDER BRANDS:

APPLE BANDIT & STRONGBOW




APPLE BANDIT

-DIGITAL AND SOCIAL LOCAL MEDIA STRATEGY AND MANAGEMENT

-INFLUENCER COLLABORATION

OQY

203 likes
anastazija_branchella "o Giveaway @

[ ANASTAZIJA_BRANCHELLA
[@DONNROCTOBER
@EVGENI.HOUP

RBIBIRIBI
@MARIJAMARIJAMARLIA

Postlikes 1371

Story Impressions 78100



STRONGBOW

-DIGITAL AND SOCIAL LOCAL MEDIA STRATEGY AND MANAGEMENT N —

-INFLUENCER COLLABORATION

RANAMARIJA_ARDZANOVA
RMYMACEDONIANHOME
RDANIEL_ARTEVSKI
RVD_MAKE_UP_SKOPJE

Postlikes 7494 S

Story Impressions 116149




CIDER

~BTL STRATEGY AND EVENT MANAGEMENT
CIDER BRANDS:

APPLE BANDIT & STRONGBOW




CIDER

-BTL STRATEGY AND EVENT MANAGEMENT
CIDER BRANDS:

APPLE BANDIT

Total sampled consumers 2019 (06.11)

MT: 2391 PEOPLE
HORECA: 1908 PEOPLE
EVENTS: 5770 PEOPLE
DIGITAL: 110 PEOPLE

TOTAL: around 10.000



PIVARA SKOPJE
SALES & MAREKTING CONFERENCE 2013

KEY VISUAL & KEY MESSRAGE

KOH®EPEHLWJA 3A NPOIAMBA H MAPKETHHT ‘19

ﬂEMEI\M EE.

3A YIUTE 95 TOAWHH HA BPBOT!




PIVARA SKOPJE
-DEVELOPING MAIN CREATIVE CONCEPT, THEME, AND VISURL [DENTITY

FOR PIVARA SKOPJE SALES AND MARKETING CONFERENCE
-PRODUCTION OF VIDEDS AND ANIMATIONS FOR THE CONFERENCE
-ORGANIZATION, LOGISTICS, AND COORDINATION OF

THE MAIN CONFERENCE, AS WELL AS THE NIGHT PARTY
FOR 400 EMPLOYEES




MONSTER ENERGY
-ORGANIZATION OF PRIZE GAME - ONGOING

MONsTER MOHCTEP
} S MeKA

MecTo Ha xu1Beere %
(nopaTtoum op nuuHa kapTa)

TenedoHckH 6poj :

r SO



KFC 100::::
INTEGRATED MARKETING CAMPRIGN 0

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY

-DEVELOPMENT OF KEY VISUAL, OTHER PROMO MATERIALS o —

!'ll'ﬁill]ister-r 2 x Crispy Strips
5xHot ans+l:oc 5



KFC-100 FOR 100
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
- 0OH BRANDING

1005~

Reminder

5 x Hot Wings + Coc




KFC - DRUMSTICKS
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
-DEVELOPMENT OF KEY VISUAL,

OTHER PROMO MATERIALS
-PRODUCTION OF TVC

HTTPS://WWW.FACEBOOK.COM/KFCMACEDONIR/VIDEDS/581180399499140

1510

DHUHSTIL‘HS

nogoM |
S



KFC - DRUMSTICKS
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
-DEVELOPMENT OF KEY VISUAL,
OTHER PROMO MATERIALS



SAVA OSIGURUVANJE
DIGITAL CAMPAIGN

-AUTOMOBILE INSURANCE

ABTOMOBU/ICKO /
OCHINYPYBAHGE www.sava.mk zﬁlim?

i \;/_ Y

ABTOMOBW/ICKO 2417 -5
OCUINYPYBAHSE www.sava.mk  online e ot 2417

OCHMINYPYBAHSE www.sava.mk  online

(SN



SAVA OSIGURUVANJE
DIGITAL CAMPAIGN

-TRAVEL INSURANCE

& O/l HE3rOJA www.sava.mk  online

N\
"\ MATHUYKO 24/

' OCUIYPYBAHE www.sava.mk online OCUIYPYBAHE www.sava.mk 2ﬁn’n;’



SAVA OSIGURUVANJE
DIGITAL CAMPAIGN

-PRIVATE HEALTH INSURANCE

4

CEKOJ
YEKOP
CO TEBE

CEKOJ
YEKOP ,
CO TEBE pe—

A\



T0YOTA

SAMPLES: ONE ANIMATED GIF FOR SOCIAL MEDIA

HTTPS://DIVISION.MARKETING/WP-CONTENT/UPLOADS/2022/02/RYGOX FB.MP4 HTTPS://DIVISION.MARKETING/WP-CONTENT/UPLOADS/2022/02/RYGOX FB CHILI VOO1.MP4

HTTPS://DIVISION.MARKETING/WP-CONTENT/UPLOADS/2022/02/AYGOX FB JUNIPER VOO1.MP4

MHcnupaumja VHcnunpauuja
3a HOBaTa 3a HOBdTa

- reHepauuja
BE reHepauuja pPaLv)
D MOKAXW JA CBOJATA

MNOKAXK JA CBOJATA CTPACT TOKIACE

BN MEFY MPBUTE @ BVIOV MEFY MPBUTE @ BMAM MEFY MPBUTE @ BV METY MPBUTE @

A HAMPABM A HAMPABM N HAMPABM 1 HATPABM
OHMAJH MPEAHAPAYKA _ OHNAIH NPEAHAPAYKA

AYGO X


https://division.marketing/wp-content/uploads/2022/02/AygoX_fb.mp4
https://division.marketing/wp-content/uploads/2022/02/AygoX_FB_Chili_v001.mp4
https://division.marketing/wp-content/uploads/2022/02/AygoX_FB_Juniper_v001.mp4

DIGITAL CAMPRIGNS

KOH HOBA
PRBA

JAOCTANEH KAKO
SELF-CHARGING HYBRID

& PLUG-IN HYBRID

[MPAKTNYHO,

[ENOQ
" CEMEJCTBOTO!

on17.990 €

(1.115.380 neHapwm)

HE TE OCTABA
PAMHOAYLLEH

(SELF-CHARGING HYBRID )

(15128 nevapu)
MecedHa para

HOBWMOT

FIGIRHILANDER
HYBRID ELECTRIC

HE3ABOPABHUTE MATYBAHA
MO>KE A 3AMNMOYHAT!

[NOKAXKNTO
TBOJOT CTUN!

0n16.490 €

(1.022.380 gexapw)

CO3IANEH 3A
BALLINOT |
BUSHIAC





DIGITAL CAMPRIGN:

CONCEPT, SLOGAN, DESIGN, ANIMATION

Aygo X

Corolla
Cross my «146€

(9.052,00 peHapw)




TOYOTR - ECO CITY m -

BOOBHHAEHO 4 Homar

-BANNER HESBUIEN — . = E}OEW
-EVENT |

@ HYBRID

TOYOTA




TOYOTA - MUTUAL ENJOYMENT

DIGITAL CAMPRIGN
v BAEMHO "7 #1 B 3AEMHO . 20
R v:wBAH:E L it V)KMBAI-bE

e ‘.. o x ¥ g o — gl V!' o
KAMATHA CTANKA - ¥ e . - ~ TR ¥ il x R [ 4 conmi e
11 { 'y | s A

1 L K\

3,75% (g .
S0%E5 Vv Corolla Hatchback Corolla Sedan
. = 3ALTEAA [0 =

w AWTEOA O =
: o~ JIOCTAINHO U BO: ' £
[OCTAMNHO W BO: : 3 “ O 0 0 < (CAMONONHEYKH XMBPHA) _ 4.£§:A0009u'§;

(186,000,00 nen)
*TIOHYIATE Baw0d CAMO 33 BOIHNA HA 3anKa,

WSAEMHO” 2L 2
"%Bf‘*bE ‘

Corolla Touring Sports
= SAUITELAA NO =

‘ 3.600<
’ . =
(CAMONONHEYKNA XHBPHA ) (223.200.00 new.)

*ToHyAaTa BakH CAMO 33 BOZANA HA 330HAE,

V)XUBAHE

‘ o= e . : > C-HR
= IAWITENA ﬂo ™ = £ X KAMATHA CTATHA = b 3Rll!TEJ1A.qCI-\\

el o 5 400 = . um“':;;_ (CAROROAHE KM KiEPA) 3.300 € B —

. PR - [CAMEnanN )
SUV HATOOWHATA 2020 .00 . s { 334,800,00 nen) *TIOHYBAT BAXH CAMO 30 BOJAN Ha 34N { 204.600,00 e




TIMEIS A LUXURY, DRIVING IS A LEXUS

INTEGRATED CAMPRIG o

o o 0
R

EMETOE
FTYKCY3,

PN e



NEOTEL - SUPERIOR FIBER INTERNET
INTEGRATED MARKETING CAMPRIGN

-TVC

HTTPS://YOUTU.BE/ERHD8YS7POU

=

02/5511155
neotel.mk

> Bl & ooason

HTTPS://YOUTU.BE/ERHDBY7POU



https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/EAHd8Y97pOU
https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/EAHd8Y97pOU
https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/EAHd8Y97pOU
https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/EAHd8Y97pOU

NEOTEL - SO MUCH SPORT/SO MANY OPTIONS
DIGITAL MARKETING CAMPRIGN

-TVC
- FLYER -
- STORE BRANDING 1=

TOJIKY MHOI'Y

orLm

MO HAMAJIEHA NPETTIIATA

HTTPS://WWW.YOUTUBE.COM/WATCH?V=J5BDGVEJYBE

Neo Trio 20 h;!Teo nI!;'Hgmgg

MHTEPHET+NEOTV “FArena Premium 1,2,3
+Arena Sport1,2,3,4,5 +Arenasport1,2,3,4,5

! Beke 0£l1 0090 g"c. _. BeKe og1 o390§

() ARENASPORT  (QISPORTKLUB  ZUROSPORT



https://www.youtube.com/watch?v=j5bd6VeJyBE

NEOTEL - EXTRAORDINARY GOOD NEWS
DIGITAL MARKETING CAMPRIGN

- POST
- BANNER

-50% 7z meceii

* o 80 TB - kaHanu
| (41 HD karanu) BO lTPBUTE

* Jo 30 Mbps / 5 Mbps 12 MECELN!




-TVC
- FLYER



https://youtu.be/0MNFXrVM5SM

NEOTEL - NO FERRS
DIGITAL MARKETING CAMPRIGN

- DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY

Ctpec

/stress/ wmeHka.

+Bisywenn Sport Klub & Eurosport

+ [o 100 Mbps/100 Mbps
5000 GB rnyyeH

1.590

AeH. /Mmec.*

3aeaHo co

HyBCTBOTO KOra HeMaLu #UROSPORT 1 SPORTKLUB

OMNTUYKKW UHTEPHET o HeoTten.

ApeHa CnopT nakeToT

- Fiber50 \ MeceLn p - —
890 \ GECI'IJ'IBTHO (il 6ecnnatHo

neH./mec.* (P'- ' 1 S /\ 4
\\neote neo




-TVC

b W 0000 - @m =] 3

TPS://Y[IUTU.BE/7[I7NME[l[l-VW


https://youtu.be/xhtDiSVI6U4
https://youtu.be/7o7NMcqo-vw
https://youtu.be/xhtDiSVI6U4
https://youtu.be/7o7NMcqo-vw

NEOTEL - THAT FAST!
INTEGRATED MARKETING CAMPAIGN

-TVC

HTTPS://YOUTU.BE/XIIRJ5)8610 HTTPS://YOUTU.BE/NJU47BK30B0

"“ IRP NV
- y | -, i
« NN : d

-
Fs

Creo
— neotel.mk

JozHajTe nogeke Ha;
02/55 11 155



https://youtu.be/nJu47bk3Ob0
https://youtu.be/EGmsn_g7YdQ
https://youtu.be/xIirJ5j8610
https://youtu.be/TEi6bnMZdC4

NEOTEL - THAT FAST!
INTEGRATED MARKETING CAMPAIGN

DIGITAL

Neotel MEKD
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INTEGRATED EDUCATIVE MARKETING CAMPRIGN: FOCUS ON WHAT'S IMPORTANT!
MAPAS; SAVA OSIGURUVANJE; KB PRVO PENZISKD

- STRATEGY FOR A COMMUNICATION PLATFORM

B POKYCUPAJ CE
HA BAXHOTO

L PR ——
P (gt WAATLAL] K] 12300 T, warcigori

-

¥ ODOKYCHNPAJ CE
"HA BAXHOTO

uHchopMupaj ce Konkaea e Teojara
MeH3McKa 3awTena Ha penzija.mk




TERSER CLICKBAIT
DIGITAL CAMPAIGN

ARTICLE READS: 73.000
FACEBOOK REACH: 405.000

Jtocka.com, mk/vesti/2872 87/ kosarkarkata-edina-musa-ve-nesskojdnevno-izdanie

T > MONEADIA > EMRHOA [ BECTH CTIOPT XKMBOT LUOY GM3HKC MNAHETA ABTOMOBHNM 3ABABA ®OTO BWIEO M

NMeTtap LIBETKOBCKM — MaKeaOHELOT KOj 0f,
BOAMNTEN BO KOMMYHA EMMCH]A CTAHA AKLMOHEp

so BMW (®OTO)

Eopwrenot Metap LiBETKOBCKW — 04 BOQWTEN AC aKUNOHER...

@ 02 HOEMEPA 2078 @00 | () 1MW L) ) W ouyua sa Facebook

Er A a
Kowdpkapkara Eauna Myca Bo HecekojHeBHO
H3faHue

Mumarara peuep Bo 20 4acoT HAWIATA @KKUIIA YoOea 14 ja Jyaosn” moIHaTaTa

KOLIAPEEPKA Bo A00eTa HeBHIe HO HalaHHe,

-
faktor.mk/foto-lindon-berisha-uloven-od-paparaco-)
Virop AHrenoB - akJMOHEpP BO
(®OTO) IuHaoH Bepulla ynoBeH o nanapato ;
Kamepute Apple? (POTO)

Irrwmesn i




VIDEO 1 VIDED 2 VIDED 3
HTTPS://YOUTU.BE/2EDILRO_GKQ HTTPS://YOUTU.BE/JTIRAFUYDHY HTTPS://YOUTU.BE/ZGHXYH?ILNY

VIDEO 4 VIDED 5 VIDED 6
HTTPS://YOUTU.BE/DISKBBUTINE HTTPS://YOUTU.BE/VOCYUUOEHOS HTTPS://YOUTU.BE/PROGUPWIWIE



https://youtu.be/VqcYuuoeHOs
https://youtu.be/Pbq6uPwiwIE
https://youtu.be/zGHXYh2ILNY
https://youtu.be/2E0Ilr0_GkQ
https://youtu.be/jT1rafuydhY
https://youtu.be/DJsxb8Ut1NE

WEBSITE o Mg doi>cyipa ct )

HA BAXHCOTO

Mugopmpa
sl
o

Bon ce persynramere on peloressere B8 Major oas

e ppvpismish ol 0 Ll e R

l

KAOE MW E 3ENEHWOT
MAHK?

EARE HHEBECTHPL MOBOT DOHEY

DESIGN AND CONCEPT FOR WEB PAGE

[70.000 PRGE VISITS] A ke - -
WWW.PENZLIA.MK 0. =X

WTO KE CE CNTYYM CO MOMTE CPEACTBAT



http://www.penzija.mk

ATL: TV, RADIO
BTL: CARDBOARDS WITH FLYERS

™ NEH3WUCKA NPOTHO3A

HOLDER HOLDER HOLDER

A5

FLYER FLYER FLYER

__ @POKYCHPAJ CE

HA BAXHOTO

mHchopMMpaj ce Konkaea e TBojata
neHsucka sawreda Ha penzija.mk

1800mm

DIE-CUT LINE

nnnnnn . AEWEC)
www KBprve.com,mk

KB ..
nePao
?Y By sava Inbee
MAIMAC o 2

CYPEpaiIoD 1a sanuTams HencHp-a=0 DOANYDYBee ¢ arenumjara
1 KATMTANNG GeRanCMPInD NeHHecHD oOYRYRaNG [MATIAC) 021024 227 | mapasmk

[’ 1200mm




DIGITAL MEDIA: sociAL MEDIR (FB, INSTAGRAM, YOUTUBE, LINKEDIN), WEB PRGES, GOOGLE ADS

.'
X

€

B POKYCHPAJ CE

HA BAXHOTO

‘
\

é

B DOKYCUPAJ CE

HA BAXHOTO

Qv A Qv [

112 views 122 views ¢ Liked by nib_galerija_beograd

kbprvo Mo CIO| D aboTH BO MHBOTOT KOW C& KINY4HA sava_penzisko Bo musa inor neprog Gewe

aa Tgo]ara a. Pokycupaj ¢ AMHOTO, 3afiencmaH nprjaTeH 6paH 0 HHBCCTHLIMK,
opn per ] ik W NpOBEpK ja coc ]6 @ Ha MNornegHaTa 1T Hé OUBKYRA HA

molara NeH3WCKa 3aliTena #Nensmcralpornosa

#mnkyrum]f‘pH'lemmn #MoxycupajCeHaBamHoTO

FFFFFFFFFFFFF

VIDED PI]ST POST
REACH: 1407521 REACH: 754035

IMPRESSIONS: 1396115
CLICK PER POST: 11316
CLICK TO WEB: 1265

IMPRESSIONS: 733383
CLICK PER POST: 2426
CLICK TO WEB: 1305



UTE CREDIT
VIDED PRODUCTION & POST-PRODUCTIONS



https://www.youtube.com/watch?v=RkJXtXB9Su4

UTE CREDIT
INTEGRATED MARKETING CAMPAIGN

IVC
HTTPS://YOUTULBE/N-LXBKUGCG

B 007

HTTPS://YOUTU.BE/N-LXLBKUBCG



https://www.youtube.com/watch?v=W4Ed6ttarDo
https://youtu.be/DMUMlJNiHVo
https://youtu.be/DMUMlJNiHVo
https://www.youtube.com/watch?v=W4Ed6ttarDo
https://www.youtube.com/watch?v=RkJXtXB9Su4
https://www.youtube.com/watch?v=RkJXtXB9Su4

UTE CREDIT
INTEGRATED MARKETING CAMPAIGN

DIGITAL

"Decer Dhjeté
MUHYTU . minuta
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» No48meceunnpary  DIEEEd RS

BILLBOARD

g0 abojosma Xen Ja
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3a 10 muHyTy www.iutecreditmk @ 13333 CTEEER
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5 Deri 200,000 denaré

Y 4 .
iutecredit

ece'rMMHyTM %

5 10200 UUGJJ.eHapu "
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LEL ljll!l_r
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JUTE CREDIT
INTEGRATED MARKETING CAMPAIGN

- POSTER & FLYER

{ltecredit

1254 5678 9012 3456
man MMIYY

NCIPABM CE

YxHea] 80 MOMEHTHTE KOM TH IHANTT.
AT €O YHHKOTEH
TH AO3BONYRE GP3 NPHETAN RO HHOHCHEKH CPBACTES Of

Buno kage 1 B1no Kora,

Bpao, Carypis. Henpousiamns.

lutecredit

mastercard

[Moawa] nosede wa: ivtecreditmk

BP3 HAMEHCKNM W1 .
NMOTPOLUYBAYKW mtgcred[t

 HAROMBOPHE

KPEAWNT

@ A0 120 000 AEHAPW

)‘ \ EP20, EQHOCTAEHO W
OAOGPYBAHE BEAHALL

CAMO CO
NNYHA KAPTA

=,
f

oBeke MHGOPMaLMK Ha:

2 13333

Annuumpaj oHnajH Ha:

m.iute:rudlt.mk‘

prepaid

e

{ltecredit

1234 5678 9012 3456
wen MM/YY

MHCTAHT y .
ABTOMOBWUACKW 1utecredit

Hajipao » HajrombopHe

KPEQWUT

@ A0 1000000 QEHAPW
@ BE3 YYECTBO
BE3 KACKOD

BE3 NU3WHI

213333

www.iutecredit.mk

MCITPABM CE

YXvBa] BO MOMEHTHTE KOM TH 3HAYQ

Hoeara 6eckonraktHa MasterCard™ kapr
opn Myte KpeauT co yHukaTeH BepTukaneH
M poasonysa Bpa npuctan Ao GUHAHCHCK
og B1no kage v Buno kora.

Bpao. Curypho

»)

mastercard

HosHaj noseke Ha: www.ivtecredit.mk nnn13 33!



UTE CREDIT
INTEGRATED MARKETING CAMPAIGN

- 00H

5P3 HAMEHCKU U
NOTPOLUYBAYKU
KPEANT

A0 120.000 JEHAPWN
) 6P30, EQHOCTABHO N
OAOBPYBAHE BEAHALL 4

CAMO CO
NNYHA KAPTA

Moseke nuhopMaLIMK Ha;

3 13333

ANANUMPA] OHNAJH Ha:
www.iutecredit.rnkk

- ' ‘:ﬂ'.

{ltecredit

Hajfpao w HajromdopHo

WHCTAHT
ABTOMOBWJICKW
KPEAWT

1 . .qo 1.000.000 AEHAPI
@ BE3 YYECTBO @ BE3 NTN3WVNHI
Nobese MHGOPMBLEN H

313333

BE3 KACKO

ANNMLMPA) 0HAAIH HA
www.iute:redit.mk‘

Y 4
|utecred|t

Hajopao u HajkomdopHo




UTE CREDIT
INTEGRATED MARKETING CAMPAIGN

-TVC

HTTPS://YOUTU.BE/KCTXS1DGX04

.I!I yd i _—
HTTPS://YOUTU.BE/DVOX2_2VI9W

HA IUTECREDIT.MK

,‘.-

HAJBP3 KELIW, 'ﬁmsucku’kPmm‘

' D CO INYHA KAPTA .

HTTPS://YOUTU.BE/TPLTSSHINAI



https://www.youtube.com/watch?v=dvox2_2VJ9w&feature=youtu.be
https://www.youtube.com/watch?v=7Plt55hin4I&feature=youtu.be
https://www.youtube.com/watch?v=kCtxs1dGXQ4&feature=youtu.be

IT LABS
EVENT - REIMAGINE - ARCHITECTURE UNLERSHED

KEY VISUAL & KEY MESSRAGE

1. CREATING A BASIC CREATIVE CONCEPT AND A COMPLETE
VISURL IDENTITY

2. DESIGN AND PRODUCTION OF BRANDING MATERIALS

3. PLANNING, ORGANIZATION, AND EXECUTION OF ACTIVITIES
FOR 250 PEOPLE

4. DEVELOP A FULL DAY SCENARIO AND LOGISTICS

5. CODRDINATION AND CoNTROL OF ALL ACTIVITIES ABove, [N @ g (R R @R U024 =
INCLUDING MAINTRINING THEIR QUALITY AND COMPLIANCE UNLEASHED

THE CAMPRIGN WAS REALIZED ON THE FOLLOWING CHAN-
NELS: FACEBOOK, INSTAGRAM, LINKEDIN, TWITTER, GDOGLE,
YOUTUBE, AND THE WEBSITE IT.COM.

Relmagine iy

STANICA 26
THE RESULT. MORE THAN 300 EMAIL ADDRESSES 0B- 24.01.2019 / 17:30 5:.
TRINED. FREE ENTRY &/

RESERVE YOUR SEAT AT WWW.IT-LABS.COM/REIMAGINE

THE NUMBER OF GUESTS THAT VISITED THE EVENT WAS
OVER THE INITIALLY EXPECTED NUMBER



IT LABS
EVENT - REIMAGINE - ARCHITECTURE UNLERSHED

ASKA QUESTION USING THE HAS

x s> y : #Relmagine2019

& .
ol

& g
2 §

WWW.IT-LABS.COM/REIMAGINE

24.01.2019 / 1#:30

STANICA 26 4
FREE ENTRY A4S

2

HTTPS://YOUTU.BE/JRELZBWHIAK



https://youtu.be/4YsPeYZjfkY
https://www.youtube.com/watch?v=jaeLZ8whZAk&feature=youtu.be

UKLD

VIDEO 40 YERRS UKLD

40 rOAMHW YKNO

HTTPS://WWW.Y[]UTUBE.[![]M/WHTCH?V=VM3HW[]2l1-98



https://youtu.be/4YsPeYZjfkY

GLEY
INTEGRATED MARKETING CAMPAIGN

-IVC

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=HOSTHCCTMKU HTTPS://WWW.YOUTUBE.COM/WRTCH?V=HOSTHCCTMKU

(S B cedm ©EOHN 0 : W oews ¥E O3

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=HOSTHCCTMKU HTTPS://WWW.YOUTUBE.COM/WRTCH?V=HOSTHCCTMKU



https://www.youtube.com/watch?v=s5L27oB8xIk
https://www.youtube.com/watch?v=s5L27oB8xIk
https://www.youtube.com/watch?v=s5L27oB8xIk
https://www.youtube.com/watch?v=s5L27oB8xIk

GLEY
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
-DEVELOPMENT OF KEY VISURLS
-IVC

HTTPS://WWW.YOUTUBE.COM/WATCH?V=74WC30RYWIW

WWW.GLEY.TY

gley v
m:’umw
Qﬂ‘ﬁ

CEROIA HEERA.

- Y X<
HTTPS://WWW.YOUTUBE. COM/WRTCH?V=8L GAPOEUIS

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=85L270B8XIK



https://www.youtube.com/watch?v=74wc3qAywzw
https://www.youtube.com/watch?v=8l_gaPOEuIs
https://www.youtube.com/watch?v=xxbcWvxBjl8
https://www.youtube.com/watch?v=s5L27oB8xIk

GLEY
INTEGRATED MARKETING CAMPAIGN

-00H

NPBA MAKEQOHCKA CTPUMUHTI NNATOOPMA

gley

LUTO CAKALL KOTFA CAKALL KAOE CAKALL KORKY CAKALL

WWW.GLEY.TV

NPBA MAKEOOHCKA CTPUMMHI NMAT®OPMA

gley

CO NPEBOL, BE3 PEKNAMM

nPoBAJ 7 [IEHA
BECIJTIATHO

BE3 OBBP3YBAYKIK QJOrOBOP

CJo3D

WWW.GLEY.TY

CO HATCHHXPOHMIALIMIA HA MAKEOOHCKH

npobAJ 7 EHA
BECINJIATHO

BE3 OBBP3YBAYKK OOrOBOP

LJo@3o

WWW.GLEY.TV

NPBA MAKEQOHCKA CTPUMMHI MNATOOPMA

gley

CO NPEBOL, BE3 PEKNAMMK

npoBAJ 7 [EHA
BECIJIATHO

BE3 OBBP3YBAYKK OOrOBOP

[l s )

WWW.GLEY.TV




GLEY
INTEGRATED MARKETING CAMPAIGN

-DIGITAL

NnPUAPYXXUHU CE

BO CEMejCTBOTO HA Y>XKnBATerin

gley.tv

NPOBAJ 7 OEHA BECTINATHO




AVON
EVENTS ORGANIZATION

- CONFERENCES
- WORK MEETINGS
- PROMOTIONS




OSCE - CHECK TWICE, TRUST ONCE
INTEGRATED MARKETING CAMPAIGN

ABLIATY DY i:RE  GHEGK
oeveLopuenT oF concept wo oL sTRATESY — [IPOBEPH,  KANTROLID, TWICE
DEVELOPHENT OF KEY VISURL E%“m“ NIEHERE = TRUST
GUERRILLA MARKETING BEPVBA)  BESO IIN%IE

AND OTHER PROMO MATERIALS

-IVC




OSCE - CHECK TWICE, TRUST ONCE
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY

-DEVELOPMENT OF KEY VISUAL, GUERRILLA MARKETING
AND OTHER PROMO MATERIALS

TVC

HTTPS://WWW.FACEBOOK.COM/WATCH/?V=910452156003767

VIV Vv Vvye.

ATTENTION!

IT'S DANGEROUS
TO LEAN ON

IV OVVyye.

ATTENTION!

IT'S DANGEROUS
TO LEAN ON
FAKE NEWS

(Check twice, rust ance
“m_ﬂ

PO T T TTY



0X0 EKSTERND
INTEGRATED MARKETING CAMPAIGN

(e sk
= 0X0 aff et mk




0X0 EKSTERND
INTEGRATED MARKETING CAMPAIGN
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COALITION MARGINS - CAMPRIGN AGRINST GENDER BASED BULLYING
DIGITAL MARKETING CAMPRIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
-DEVELOPMENT OF KEY VISUALS

3HAELL TTW
NnoaoBPO

KAMIMAHA MNMPOTUB
POAOBO-3ACHOBAHO
HACUJICTBO

3HAELL TV
nogosPO

3HAELL TW
No4OBPO

SHAELU T

MNoA4OBPO

=

?/ 13y .me—.\"




COALITION MARGINS - AWARENESS CAMPRIGN FOR LEGAL RELP AND PSYCHOSOCIAL SUPPOR
DIGITAL MARKETING CAMPRIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
-ORGANIZATION OF 4 PROMOTIONAL EVENTS

EYMKEA3A ICUXO-COL/JATHA NOLPLLIKA? e B!

TEBE

BECIJIATHA

4

- i 1
OPFAHUSALIMIA HA XKEHWUTE Mma KO| Aia Te cocnyila, Haco4YM 1 NoAnPXHN:

HA ONIUTUHA CBETH HUKONE

- +389 32 444 620

+389 32 444 620




TYKA CME
SATEBE

OPTAHM3ALMJA HA JKEHUTE s BECMNATHA
HA OMLUTUHA CBETU HUKONE APABHA |

+389 32 444 620




UNICEF
INTEGRATED MARKETING CAMPAIGN

-00H

HA MAHAEMWJATA

J1A OCTAHEME I OBOPHI
A CEBE W 3A [IPYTUTE

HA MTAHAEMUIATA

[1A OCTAHEME DAIr 0BOPHM

3A CEBE W 3A [IPYITE /

Iy

=

HAMAJIETE [0
PW3WKOT CO:

MACKA
MHEHE PALIE
PACTOJAHUE
BAKLIMHALIMIA

. USAID unicef &

HA

AKOD
CAMMTOMM:
TECTUPAJTE CE

[I0BAPAJTE
JIEKAPCKW COBET

.. UsaD unicef &

HE HHOPHPAL I CHMN TOMITE,
TECTHPAJ CEI

HOGH MAGKA, M1 PALEE, =
unlcef'@ BAKUAHHPA CE W IPXHPACTOIARME]

HA MAHOEMIATA!




MACEDONIAN YOUNG LAWYERS ASSOCIATION - RE BRANDING
DIGITAL MARKETING CAMPRIGN

- RE DESIGN OF LOGO AND BRAND BOOK DEVELOPMENT
- REDESIGN OF WEBSITE e -

Tl OHCk 4 _ Logo
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https://myla.org.mk/

MACEDONIAN YOUNG LAWYERS ASSOCIATION - CAMPRIGN FOR THE PREVENTION OF HUMAN

TRAFFICKING AMONG MIGRANTS AND SEASONAL WORKERS
DIGITAL MARKETING CAMPRIGN

- DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
- DEVELOPMENT OF VIDEOS

A Y . -

2 e 3

TeouTe npaBa ce 3acagenu!

3a paboTHMYKMTE nNpaBa
kmg o 15 | Ija J{ 4 - E.‘ C
100 . HeMa ce3oHa!
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are ay face
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TeowuTe npaBa ce 3acageHu!

! ' U\J‘L_g 1= 3 b r* x. .‘ = _. _‘:;:, : 3 OUTS
» NG e ol Ja paboTHUMKKUTE fpaBa
e HeMa Ce30Ha!

HTTPS //WWW YOUTUBE.COM/WATCH?V= [lMl]B[]M74FI]l]

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=TATINTNXD1S



https://www.youtube.com/watch?v=OmqB0M74fdQ
https://www.youtube.com/watch?v=OmqB0M74fdQ
https://www.youtube.com/watch?v=TAT9n7NXd1s
https://www.youtube.com/watch?v=TAT9n7NXd1s
https://www.youtube.com/watch?v=-8spkJcLAYA
https://www.youtube.com/watch?v=-8spkJcLAYA
https://www.youtube.com/watch?v=nwVVgt37GCo

SARA FASHION SWIMWERR COLLECTION - 2023
INTEGRATED MARKETING CAMPRIGH

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=R3YSORVYUXI


https://youtu.be/4YsPeYZjfkY
https://www.youtube.com/watch?v=R3YSOhVyUXI

SARA FASHION SWIMWERR COLLECTION 2023
INTEGRATED MARKETING CAMPAIGN




SARA FASHION SWIMWEAR COLLECTION
INTEGRATED MARKETING CAMPRIGN

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=1IR03-EBESE



https://youtu.be/4YsPeYZjfkY
https://www.youtube.com/watch?v=7Iro9-ebe8E

SARA FASHION
INTEGRATED MARKETING CAMPAIGN

-PRODUCTION OF VIDEO

Sara fashion

B M o+ oo

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=BIXVMNMK E8
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https://www.youtube.com/watch?v=biXVmnMk_e8
https://www.youtube.com/watch?v=biXVmnMk_e8

SARA FASHION
INTEGRATED MARKETING CAMPAIGN

-CONPECT, STRATEGY, PHOTOSHOOT, VIDED AND DIGITAL CAMPAING

e
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™




SARA FASHION
INTEGRATED MARKETING CAMPAIGN

-CONPECT, STRATEGY, PHOTOSHOOT, VIDED AND DIGITAL CAMPAING




SF SWIMWEAR COLLETICION 2022
INTEGRATED MARKETING CAMPRIGN

www.sarafashion.club [_-_[]



SKOPJE 100
WEB PAGE & MOBILE APP

HTTPS://100SKOPJE.COM.MK

PaboTtHo Bpemve

O NowMeT: 10:00 - 18:00

w cobwen 09:00 - 18:00


https://youtu.be/4YsPeYZjfkY
https://zooskopje.com.mk

o INTErTEC What we do

One stop to define
your idea to life

As a trusted technology partner to
promising startups and Fortune 500
enterprises, we have the expertise to drive
your idea from an early-stage concept to a
market-ready product.

.‘Mﬁwmhﬂm

@ nrertec

One stop to define
your idea to life

Regardless of the phase your
preduct is in, our industry leading
experts will develop, grow, maintain
and make the world know about it.

Er——

Dr. Anette
Leonhard-Macdonald
= Wentune Direstor, INC Irvention
* Center

3

Intert
digite
pas

The engagement with Intertec.io
is am absolute pleasure. It has

How we operate  Who we work with  Insights  About us Contact Us

Dr. Anette
. Leonhard-Macdonald
-« Veriune Duactor, INC invention Canter

The engagement with Intertec.io
Is an absclute pleasure. It has
been one of the best experiences
‘we've had in terms of delivery and
transparency.

L2 8 8 & 5
Dr. Stefan Thomas
Managing Direcior, Lagh

Intertec.io has been one of our digital
sparring partners for the past several
years. Their expertise, tech savviness
and commitment have been fantastic
and helped us navigate through
unknown territery.

LE 6.8 8.



https://youtu.be/4YsPeYZjfkY
https://www.intertec.io

NATURA THERAPY
-PRCKAGING DESIGN
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. REPAIR EVENS OUT SKIN TONE.
e ' STORES THE ELASTICITY OF TH SERN |
SMOOTHS AND PREVENTS FINE LINES. N REJUVE ] RATION. _
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NATURA THERAPY
-LANDING PRGE DESIGN

3ArAPAHTUPAHO

KE BEOCNnosoauoa

XPOHUYHUTE BOJTIKU BO
x rPBOT U 3rNMOBOBUTE

@ HOKAXAHO JACMVPYBA SOTKATA HBOCTIATEHHETO
"mcmmzx- CEw#BIOPERINE

AT, TP KN COCTOKH
Ao TATAOROSPELA ADCOP A POOH O TS0

—

HAPAYAJ CAMO CETAl

100% AokaxAKO neenosAAH 100% GMo kv
OWo  Diveme  Dormoaonm: G O @ Teconim

» Cunku,

> BKOHGHETOCT M OTEXHATO IBUKEHE HATENOTO

> MosTopy:

» TpHerbeunry6
pauere

Ce CMMITOMYKOW YKaXyBaaT Ha Pa3Boj Ha CrioHEIMN03a, AMCKONATH]a MM XEPHY]A COVLIMIAC, WM pyT
AeOPMUTETI Ha PBETHUOT CTONG W 3rOBOBMTE KOW 0 3apOByBaaT TENOTO M MO OTEXHYBAAT CEKOe ABMKEbe!

OACMIOHANNO3a Ha poeToT.”

[anu W BMe CTe NPUMOPAHM Ha CWNHW NeKOBU MPOTMB BOMKa WA
KOPTUKOCTEPOURM KOM MPU YNOTPE6a Ha AONT POK MOXE Aa UMaaT
CepUO3HM HECaKaHM eeKTu!
v Ha

U nexosw 3a
60nka - napaueTamon, AUKNOMEH, KETOHan, MBYNPOdeH 1 Apyrk, e
CTapa HanylTeHa npakca BO 3anajHa EBpONa i CBETOT. BakBu NeKoBM
CO GHECTETCKO, CeAaTHBHO 1 AHANTETCKO AGJCTEO AENYBAAT CAMO Ha
MO30KOT Ha peLLenTopHTe 3a 607Ka. Bue He ja uyBCTByBaTe GonKaTa, Ho
BOCnaneHujata BO 3rnOGOBUTE MMM PGETOT CM OCTaHyBaar, ce
3rONIeMyBAAT 1 NPABAT NOrONIeMM WTETH KOW HAJYECTO Ce UrHOpUpaaT
nonexa He 6up enpekacHo! [la He 3a60paBuMe feKa BAKBUTE NEKOBM

x NPOTUB 60Ka, NP NPOAONXEHA YNOTPE6a CEPUO3HO T oWTeTyBaaT

- XeNnyaHuKOT u GyBpeauTe.
v Ha

re
(KOPTUKOCTEPOMAUTE KAKO REKOPTHH 1 ADYT¥ NEKOBM) OF e4Ha CTpaHa
eQVKACHO AENYBAAT HA CMWDYBaIE Ha BOCNANEHWETO, HO OR APYra
CTpaHa, OKAXAHO 1 CEpUO3HO, O OWTETYBAAT UPHAOT APO6 W 1o

CIMPEYETE JA BO/IKATA U BOCMAJIEHUETO

| S
LAWPEKTHO U BE3 HECAKAHU EQEKTU!
Ha100% npupoaeH 1 6e3beaeH HaunH, co nomowl Ha CURCUMACTIV!

HAJOOBPUOT NMPOU3BOA KOJ
KE FO OQIPXW 3[PABJETO
HAXENYAHWUKOT U LIPEBATA
W KE JA CTIPEYM MOJABA HA YMP U
APYINKOMMIMKALM OO
FACTPUTUCOT!

KIMHAYKY OKAXAHO O TIONOBPYBA TPETMAHOTH
‘3AUTUTATA OfIHELICOBACTER PILORY!

99,5% KOHLIEHTPYPAHTE/| O CEPTUOULIAPAHO OPAHCKO ATIOE
‘SAJAKHAT COEXCTPAKT Ol OPTAHCKAAPOHHIAR
E3ATIOVH, A03BONEH 3A TIOTPEBA KAJ LA HATS TOIAUHA BOSPACTE

HAPAUA BELHALI :
3™ ,Od06pen u npenopauar 0d cmpana na
¢ Il 39pymenuemo na nedujampu na PCM"

@109%

QRO g neEnommn
oo @

100% oMo K
REnvearsE Soaonm: G QM @ Tcenm
Cadtonn

TI0AYEHOCT UMauHHN BOPEFENOT Ha XenyAHUKOTH

3a4eCTeHO NOAPVITHYBakE MM MOjaBa Ha racoBvll

UyBCTBO Ha Mieviere 1 601K BO XENYAHAKOT MPOCNIENIEHO CO
KucernmHvR %

TojasaTa Ha ONICTVINALYja M OTEXHATO Npa3Harbe Ha LpesaTal

[yBerbe Ha aneTUToT M TeXMHaTa. )

OBa Ce CaMo Aen 0 CUMNTOMMTE KoM Ce jaByBaaT Npu MHeKuMja co GakTepujaTa Xenukobaktep
MWropy. KOH3yMVPat-eTo Ha KOHTaMUHIPaHa XPaHa v BOAE, HO 1 NIECHHOT MPEHOC O/ eAHO Ha APYrO
MUe MPeKy NNyHKaTa, C& MasHa MpWuvHa 33 WMPOKOTO PAacTpOCTPaHyBare Ha OBaa OracHa
6akTepuja nomer'y nyreTo. Hajronem Aen on MHOMUMPaHNTE M1 MHOPYPAAT CUMMTOMMTE MM He CE Hi
CBECHY 3a NIOCTOEHETO Ha 6aKTEpV]aTa. 1 NOKPaj MOXHOCTUTE 33 TECTVDaHbE Taa He CeKoralll ce
OTKPMBA 1 MOXE NPUKPHEHA [13 BUPEE BO XENyAHMKOT CO MECeww, fa fyp 1 FORUHH. A [OKOR
QVIKACHO HE CE TPETUP M ENVMUMHIPE, XeNMKOBAKTEP MMNOpH € [MABEH MPUUUMHNTEN 3 N10jaBaTa Ha
4P Ha XENYAHVIKOT 1 1BaHAECETNaNauHOTO LPEBo v MOXe Aa A0BEAE AO MHOTY HECaKaHH, AypH v
KUBOTO3ArPO3YBAYKM KOMIMKALMH.

+«Han 90% on cocTojéuTe Ha racTpuTuc
M UMp Ha XENyAHUKOT Unn
[iIBaHaeceTnanayHoTo LpeBo ce
jaByBaart kako nocneauua Ha
MHdekumja co Helicobacter Pylori“.

oMy
XenyaHv

HAPAYAJ CAMO CEFA!

3ATAPAHTUIPAHO
KE BI JA MOLOBPY
: MEMOPVJATA 1
- MO30UHATA GYHKLILJA
BRAIN PR W KE CTIPEYM PA3BOJ
HA OEMEHLIMJA
| ICr e —

& PETVCTPYIPAH 3A SAJAKHYBAHSE HAMEMOPHATA
-  OOBPEHMNPENOPANAHOLLOKTOPVTE

e
e
/e

100% nokwKAHO nEropauA 100% GMo Ko
O Qhvene  Ponmoaomr G QM @ Tcenm
Coctonn

[YBUTOK Ha MEMODV]ETa M MPOBNEMV COCEKaBaHETO HA UMVE3TA
npeveT

HenpenoaHasar e HaBMCM LI COKOV CTE BOTIOCTO)HKOHTAKT

TeLKOTW 13 08 BBDWLYBaAT NIECHN, MOBHETV 33034

'384ECTEHO OCTaRAHE Ha MPEIMETVIHA MO PeLLHMECTE

Mm%mrmwenpememwoe
mﬁmﬂnmﬁmﬁym

[lE30pVeHTVIDEHOCT BOBPEMETO MMDOCTOPOT MHEDYLLIEHa
MPOCTOPHAOP/EHTALY/A NV BOSEHE N [BAXEHE

Tolwopacynysarte
MpOGEA CONCTPRKTHOTOMACTIE

»Haa 55 MMAnoHu n1ua wnpym ceeTo
XuBeaT Co AemeHuuja“
»He noctoun nek 3a aemeHumja“

DIABETOL
FOR

@ 100% @SMo @

jon!

on
i AmjabeTecor ce'vnrre 1@ GA0e e14a Ol BOREUKVTE XPOHuUHA
PaIEaT Hal 460 MATYOHM TMUA BO CBETOT, & XVBOTOT 0 ryGaT

HYPOGLYCEMIA NORMAL LEVEL HYPERGLYCEMIA

AN TUTOHCKG KHCETARA ~ WA AOGGHO
DE[CTBOTO HaVHCYIVHOT, NpUA
/R ONOGpyBR PeryaLYBTa HaMaCTHTe:

EKCTDaKT Of) rOpWiMBa [W#a — HayHO [OKGXEH B0 VESHE 13 VHOYTVHCKaTA PEINCTEHLUB, 1O
TI000GPYEa HCKOPUCTYEEHHETO 1 QYHKLUMATA Ha WHG/IVHOT, 1O HAMATYEA LSKEPOT U NOMATa f1a 08 CrpexaT
OUITETYB+3Ta HAKDBH/TE CAOB

feep) FONOOGpYEa FECTEOTO Ha
DyEeTOHaN

VHO/TVOT MO HBMATYERI TEVVOOT YN HAXDEHBTAMN 0 396P3YEacor

L J
) ECTPaT onuwer - TecTipa
<>

LIMHK - MHEpan HEOTXOMIEH 33 MPOOYKLUAATA, CUTAIVPAHLETO M CEXpeLVATa Ha UHCYIVH NOTPEGEH 38
TGy iaHa

epoTBOKNETKITE.

VKECHOCTAHAVHCOYTMHOT MCKOPHC on
DBTa.

- .
CTPAHAHAKNETIVTE 33 HETOBO KaMANYBaHHE!

DIABETOL

HCKa Havera

--*i-w DIABETOL

FORTE

HgEpeT osore
ROT, OTKaXYBGH YBpesiTE
AR e e




VITALIA - PROBIOTIC PRODUCT LINE
INTEGRATED MARKETING CAMPAIGN

-VIDED ANIMATION
-SOCIAL MEDIR
-00H

TVC

X AL

Next Generation Meals
For Inner Balance

i - . £
(@Jw ‘ @w

PR@BIOTIC  PROBIOTIC

PROBIOTIC

Next Generation

Meals
3a BHaTpeLweH banaHc

XA¢
Mealth Food.

HTTPS://WWW.YOUTUBE.COM/WATCH?V=TQIXNWLXWOK

& & 68 @
Next Next Next PROBIOTIC
Generation Generation Generation
Meals Meals Meals
3a sHaTpeweH Ganaqc 3a sHaTpewer GanaHc 3a sHaTpeweH Ganaxc
DA goeen s oeem magose
frEcvor fECsuor



https://www.youtube.com/watch?v=TQ1XNwLxwOk
https://www.youtube.com/watch?v=TQ1XNwLxwOk
https://www.youtube.com/watch?v=TQ1XNwLxwOk

JOSTELA WINERY - NEW LABEL DESIGN
LABEL DESIGN

-LOGO REDESIGN
-PRODUCT LABEL DESIGN

JOSTELA @]()sum

WINCECTY WINEry




DIGIDIVE

CORPORATE REBRANDING
- NEW LOGO, LOGOTYPE AND BRAND-BOOK

(

(

d digidive




EUROPERN UNION AND COUNCIL OF EUROPE - HORIZONTAL FACILITY I
PREVETING AND COMBATING TRAFFICKING IN HUMAN BEINGS IN NORTH MACEDONIA [2022]

-PR SERVICES FOR REGIONAL CONFERENCE
-PRODUCTION OF VIDEO FOR SUCCESS STORY FROM THE PROGRAM
-DESIGN AND PREPRESS FOR REPORT

PEATVPAME NMPOTUB
TPrOBUJATA CO NYIE
CO LLEN

TPYANOBA EKCIJIOATALUJA

Labour trafficking

in North Macedonia:

risk factors, trends
and challenges




EUROPERN UNION AND COUNCIL OF EUROPE - HORIZONTAL FACILITY I1 {ONGOING PROJECT]

FREEDOM OF EXPRESSION AND FREEDOM OF THE MEDIA
INTEGRATED MARKETING CAMPAIGN

- DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
- DEVELOPMENT OF KEY VISURL, 0OH MATERIALS AND OTHER PROMOTIONAL MATERIALS



THANK YOU!
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