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Divisionisafull-servicemarketingagencyfoundedin2001.Ourteam /

is connected by a passion for helping clients achieve outstanding
results using integrated marketing strategies and tactics.

Our agency is comprised of bright minds, willing spirits, and an m

ever-present commitment to client service and satisfaction.
We have the ability to deliver innovative and high-quality work, DI"J|E|U“
which makes us the right business partner for your company.
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Market research &
strategy



Developing the most effective marketing
strategy involves a comprehensive approach
that takes into account various elements
and considerations. It is a foundational tool
for businesses to navigate the complex
landscape of the market, connect with
customers, and achieve sustainable growth
and success. It ensures that a company’s
efforts are strategic, targeted, and aligned
with its overall business objectives.




It all starts with...
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Proper market research is essential for developing a successful marketing strategy for a product and/or service. It provides valuable insights

into the market, customers, competitors, and overall industry dynamics. Here are some key reasons why market research is important:

Risk
Mitigation:
Mitigation:Expectatio

Market research helps identify
potential risks and challenges in
the market. This allows businesses
Market research helps identify key to develop strategies to mitigate
competitors, their strengths and these risks and make more informed
weaknesses, and allows businesses decisions.
to differentiate themselves in the
market.

Identifying Market Competitive
Opportunities: Analysis:

Research allows businesses to
identify gaps in the market, unmet
needs, and emerging trends.

This helps in uncovering new
opportunities for product or service
development and innovation.

Resource Measuring
Allocation: Success and ROI:

Efficient allocation of resources is After implementing a marketing
crucial for a successful marketing strategy, market research provides
campaign. Market research helps a basis for measuring its success
businesses allocate resources and return on investment (ROI).
effectively by identifying the most This feedback loop is essential
promising market segments and for continuous improvement and
channels. adjustment of future strategies.

Understanding the competitive
landscape is crucial for positioning
a product or service effectively.

Understanding the
Target Audience:

Market research helps identify and
understand the needs, preferences,
and behaviours of the target
audience. This information is crucial
for tailoring the marketing message
and product/service features to meet
customer expectations.

Assessing Market
Viability:

Before investing resources in
product development or marketing,
it's important to assess the viability
of entering a particular market.
Market research helps evaluate
the potential demand for a product
or service and whether there is a
realistic chance for success.

Setting Realistic
Goals and
Expectations:

Research provides data that

can be used to set realistic and
achievable marketing goals. It helps
in establishing benchmarks and
understanding what success looks
like in a given market.

Optimizing
Marketing Mix:

By understanding customer
preferences, businesses can
optimize their marketing mix,
including product features,

pricing, distribution channels, and
promotional activities. This ensures
that the marketing efforts are
aligned with the target audience.

Adapting to
Market Changes:

Markets are dynamic and can
change rapidly. Regular market
research helps businesses

stay informed about changes in
customer preferences, technological
advancements, and competitive
strategies, allowing for timely
adjustments to the marketing
strategy.



In summary, proper market research is
foundational for developing a marketing
strategy that is targeted, effective, and
adaptable to the dynamic nature of
markets. It minimizes risks, optimizes
resource allocation, and increases

the likelihood of achieving marketing
objectives.

Choosing the appropriate type of market
research depends on the specific goals,
questions, and context of the research
effort. Often, a combination of these
research types provides a comprehensive
understanding of the market.




We offer different types of market research, including:

Competitor Brand Customer Trend
Analysis: Research: Satisfaction Research: Analysis:

Focuses specifically on Examines how a brand is Measures and evaluates Examines patterns and trends in
understanding the strengths perceived in the market, customers’ satisfaction with a the market to anticipate future
and weaknesses of competitors, measuring brand awareness, product or service, identifying developments and changes.
identifying opportunities and loyalty, and associations. areas for improvement.
threats in the market.

Product Pricing Social Media
Research: Research: Research:

Centers on understanding Focuses on determining the Analyzes social media platforms
the development, design, optimal pricing strategy by to understand customer
and features of a product. It understanding customer sentiments, trends, and
includes gathering feedback perceptions, price sensitivity, and discussions related to a brand or
on existing products or testing willingness to pay. industry.
prototypes.




For an example, social media research
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Brand visual identity, including brand name,
logo and guidelines:

o Clearly define the brand’s identity, including its mission, values, and
personality. This forms the foundation for all branding activities.

o Choose a memorable and distinctive brand name that reflects the brand
identity. Design a logo that is visually appealing and aligns with the brand’s personality.

o Create brand guidelines that outline how the brand should be presented across
various platforms. This includes guidelines for logo usage, color schemes, and tone of voice.
o Ensure consistency in branding elements such as colors, fonts, and imagery.

Consistency builds brand recognition and trust.

Unique Value Proposition (UVP)
and brand positioning

o Clearly articulate what sets the
brand apart from competitors. Define the unique
value proposition that communicates the specific

benefits the brand offers.

o Clearly define the brand’s

position in the market. Determine where the brand
fits relative to competitors and
how it fulfills the needs of its target audience.

Developing a new brand involves careful planning
and strategic considerations. Here are key

essentials for the successful development of a new
brand:

Brand Storytelling and
messaging:

o Craft a compelling brand story
that resonates with the target audience. Storytelling
helps create an emotional connection with customers
and communicates the brand’s values, benefits, and
personality across all communication channels.

Development of launch strategy
and an integrated marketing campaign:

o Develop a comprehensive strategy for launching the brand.
This includes planning for product or service introduction, marketing campaigns,
and public relations.

o Establish a strong online presence through a user-friendly

website and active engagement on relevant social media platforms. A digital
presence is crucial for brand visibility.

By carefully addressing these essentials,
businesses can create a strong and memorable
brand that resonates with its target audience
and sets the foundation for long-term success.




Digital advertising &
strategy



Tools for advanced targeting through Al

Collecting an audience Budget Optimization
Through Al, we find the broad Throughout the entire campaign,
audience interested in the brand. budget optimization is performed

with the goal of achieving the
optimal cost per result.

= & -

Audience Testing

For each product, three phases
are conducted for every
campaign, during which testing is
performed in this process.



Detailed Audience Processing through Al Algorithm
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Detailed Cross-Analysis of Key Parameters
[Range, Interactions, Clicks, Conversions...)

By Platform and Demographics | e =



Detailed Audience Processing through GEO Targeting

Analysis of Key Parameters
[Range, Interactions, Clicks, Conversions...]
By Cities.




A

Al Algorithm for Campaign Optimization

OPTIMIZING THE
PROCESS OF SETTING UP
ADVERTISEMENTS
i;'

I

DISCOVERING AUTHENTIC
MINIMAL HUMAN ERROR COMMUNICATION AND
CREATIVITY

o




Custom-Made Report

Custom-Made Report

Measurable Results
According to the Client’s
Needs

Implementation of Al in
Every Segment of the
Report

The reports are connected
to the APIs of Facebook
Ads Manager, Google Ads,
Google Analytics, and more.

Constant Campaign
Optimization Based on the
Report Results
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MEASURING ONLINE
TRANSACTIONS THROUGH
GOOGLE ANALYTICS
(INTEGRATION WITH
FACEBOOK, INSTAGRAM, AND
GOOGLE ANALYTICS]

GOOGLE ANALYTICS

FACEBOOK COMPLETED SALE

Social Media Advertisements Correspond with Website Visits and Achieved Sales



» MEASURING FACEBOOK LEADS

|

COLLECTING CONTACTS THROUGH THE WEBSITE
CONTACT FORM AND OPTIMIZING COST-PER-LEAD

DISTRIBUTION AND BUDGET OPTIMIZATION BY
CAMPAIGN TYPE

MEASURING LEADS IN GOOGLE ANALYTICS




LLIENTS

Following is a list of our most notable clients
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SUME OF
UUR PROJECTS
THAT WE ARE PROUD OF
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INTEGRATED MARKETING
CAMPRIGNS AND EVENTS



VITAMINKA FTIN
DIGITAL

HTTPS://WWW.INSTRGRAM.COM/P/DPOCVGQIMAW,



https://www.instagram.com/p/DPOcVgQjM4w/
https://www.instagram.com/p/DPOcVgQjM4w/
https://www.instagram.com/p/DPOcVgQjM4w/
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VITAMINKA LOOP X PRJAK
DIGITAL

HTTPS://WWW.INSTRGRAM.COM/P/DJBPHGWMXTW/



https://www.instagram.com/p/DJ6phGWMxtW/
https://www.instagram.com/p/DJ6phGWMxtW/
https://www.instagram.com/p/DJ6phGWMxtW/

VITAMINKA LOOP X PRJAK
DIGITAL
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NEOTEL - 20YEARS
INTEGRATED MARKETING CAMPAIGN
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NEOTEL - 20YEARS
INTEGRATED MARKETING CAMPAIGN

TVC
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HTTS://Y[]UTU.BE/FSJLVXTUHE g HTTPS://YOUTU.BE/GRY10AGBGMG?SI=ATSWBZIXFOIWVSI]



https://youtu.be/FSJLVXToh_E
https://youtu.be/9xinhGFAFSg?si=OL8pasSpRNAL7gCB
https://youtu.be/FSJLVXToh_E
https://youtu.be/grY1qA6bgMg?si=QT5WbzjxfOzwvsZ7
https://youtu.be/grY1qA6bgMg?si=QT5WbzjxfOzwvsZ7

20YEARS NEOTEL INTEGRATED CAMPRIGN [2024]

EVENT CONCEPT, BRANDING, ORGANISATION AND LOGISTICAL SUPPORT
TVC PRODUCTIONGPOST-PRODUCTION

TVGDIGITAL CAMPAIGN

CREATIVE CONCEPT, SCENARIO AND DESIGN

TVC PRODUCTIONGPOST-PRODUCTION

MEDIA BUYING




20YEARS NEOTEL INTEGRATED CAMPRIGN [2024]

EVENT CONCEPT, BRANDING, ORGANISATION AND LOGISTICAL SUPPORT
TVC PRODUCTIONGPOST-PRODUCTION

TVGDIGITAL CAMPRIGN

CREATIVE CONCEPT, SCENARIO AND DESIGN

TVC PRODUCTIONGPOST-PRODUCTION

MEDIR BUYING




NEOTEL - £ AJ DA BIDEME REALNI
INTEGRATED MARKETING CAMPAIGN

TVC PRODUCTIONPOST-PRODUCTION
TUSDIGITAL CAMPRIGN

CREATIVE CONCEPT, SCENARID AND DESIGN
TVC PRODUCTIONSPOST-PRODUCTION

MEDIA BUYING

HTTPS://YOUTU.BE/1BMSPRXJSWE?SI=W-000L1OUTRIMTO



https://youtu.be/1bMsPRxjSwE?si=W-oq0L1JDutrjMTo
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ST0BI FLIPS - FLIPNI
INTEGRATED MARKETING CAMPAIGN

HTTPS://WWW.YOUTUBE.COM/WATCH?V=Q0KIV8P_ORK




ST0BI FLIPS 40 YEARS
INTEGRATED MARKETING CAMPRIGN
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- TEASER DIGITAL CAMPRIGN:
FIRST MACEDONIAN BRAND IN SPACE
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https://youtu.be/e5SknEP_Xts
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- L0GO DESIGN

- PACKAGING DESIGN
- 00H BRANDING
-PR

LOGD DESIGN | 40 YEARS STOBI FLIPS
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40 YEARS STOBI FLIPS BUS BRANDING



S10BI FLIPS
INTEGRATED MARKETING CAMPRIGN - SERBIAN MARKET

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY FOR PRIZE GAME
-DEVELOPMENT OF KEY VISUAL, POP SET, OTHER PROMO MATERIALS AND WEB PAGE
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S10BI FLIPS
INTEGRATED MARKETING CAMPAIGN - SERBIAN MARKET

-ORGANIZATION, COORDINATION, LOGISTICS AND CONTROL FOR ALL ASPECTS (LEGAL, PRIZE
FUND, DELIVERY OF PRIZES ETC)
-DIGITAL




S10BI FLIPS
INTEGRATED MARKETING CAMPRIGN - SERBIAN MARKET

-PRODUCTION OF TV ANIMATION
-CREATION OF VIBER STICKERS

HTTPS://WWW.YOUTUBE.COM/WATCH?V=)557189RHI0GFERTURE=YOUTU.BE



https://www.youtube.com/watch?v=j5sZz89rh9o&feature=youtu.be
https://www.youtube.com/watch?v=j5sZz89rh9o&feature=youtu.be

MAGNUS
INTEGRATED CAMPRIGN 2022

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC
-SOCIAL MEDIR

IVC

e
HTTPS://WWW.YOUTUBE.COM/WRTCH?V=GOKXFA3YVUE



https://www.youtube.com/watch?v=gokXfa3yVUE
https://www.youtube.com/watch?v=gokXfa3yVUE
https://www.youtube.com/watch?v=gokXfa3yVUE

9108 FLIPS MAGNUS
INTEGRATED MARKETING CAMPAIGN

DEVELOPING THE BRAND IDENTITY:
- NAME AND PACKRGING

- STRATEGY FOR COMMUNICATION PLATFORM
FOR MACEDONIAN AND SERBIAN MARKET

TVC
HTTPS://YOUTU.BE/IR3HVUMKKXM
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HTTPS://YOUTU.BE/MWJ3RCAHOAG



https://youtu.be/IA3HvUmkKxM
https://youtu.be/mwJ3rCaHoAg

9108 FLIPS MAGNUS
INTEGRATED MARKETING CAMPAIGN

DIGITAL
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VITAMINKA
VITAMINKR CORPORATE WEB PRGE

-DEVELOPMENT OF CONCEPT AND STRUCTURE FOR DEVELOPMENT OF NEW CORPORRTE WEB PAGE
-DESIGN DEVELOPMENT FOR DIFFERENT TYPES OF PAGES
-ORGANIZATION AND COORDINATION WITH A SOFTWARE COMPANY FOR FINAL EXECUTION




CHOCO STOBI FLIPS DARK & CHILI
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
FOR THE LAUNCH OF A NEW CHOCOLATE-COVERED PRODUCT

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC AND RADIO COMMERCIAL



https://youtu.be/IA3HvUmkKxM
https://www.youtube.com/watch?v=HmFcd18UE5k&feature=youtu.be

CHOCO STOBI FLIPS DARK & CHILI
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
FOR THE LAUNCH OF A NEW CHOCOLATE-COVERED PRODUCT

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS
-PRODUCTION OF TVC AND RADIO COMMERCIAL

00H




CHOCO STOBI FLIPS DARK & CHILI
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
FOR THE LAUNCH OF A NEW CHOCOLATE-COVERED
PRODUCT

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO
MATERIALS

-PRODUCTION OF TVC AND RADIO COMMERCIAL
BTL & DIGITAL

Report 16.10 — 04.11.2019
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RISKO
INTEGRATED CAMPRIGN 2020 [ONGOING)

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY -DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS
FOR THE LAUNCH OF A NEW CHOCOLATE-COVERED PRODUCT _ppopucTION GF TVC AND RADID COMMERCIAL

P
vitaminka




RISKO
INTEGRATED CAMPRIGN 2020 [ONGOING)

-DEVELOPMENT OF CONCEPT
-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC AND RADIO COMMERCIAL

=  witaminka.mk

158 4716 1,466
Posts  Foliowers  Following

. Performance for Your Post
Post Preview ACniong

'ﬂlb‘ﬂll‘ll.-l I'-'J.l".. SEETE ey e 'j.‘l .h'.'."".I |
Dot Ly sl MR 1 BadT okl Y 2 A - -
Bo sawero b0 romeune NoCToeE [0 CoNaq0nLEe =i e 268023
HAFE M Tt X .
Saa Tranalstion ESia o L O T Y Pt P dn e
vilarminka o M 0ooomics:’ 3013
Lesc Kobeski 223, Pribisp, 7 500 P Ve, U pr=vrsin=18 & e
Folioveed By monikapotter, simonamdrcalka and
7 aihers Q7Y i3

[+ T o L

w Hah w Bl [ R

1]

el ihar

10342%

Pt

i frr

Pl Vierwa  Link Chels Pl

Negative Feedback

Fliks Pogl e A0 Bppart as

| e £ fare e Pt R




RISKO
INTEGRATED CAMPRIGN 2020 (ONGOING)

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS
-PRODUCTION OF TVC AND RADIO COMMERCIAL

TVC
HTTPS://WWW.YOUTUBE.COM/WATCH?V={BFENP-LLN
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https://www.youtube.com/watch?v=I8fEnP-LLnU

ATLANTIS
INTEGRATED CAMPRIGN 2022

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC
-SOCIAL MEDIA

TVC

..............

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=B3YCRNORIQG



https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg

CAKE UP LOOP
TC

HTTPS://WWW.YOUTUBE.COM/WATCH?V=0W8RHIHZI0U



https://www.youtube.com/watch?v=ow8RHjHZz0U

CEVITANA
INTEGRATED CAMPRIGH 2019

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC
-SOCIAL MEDIA

HTTPS://YOUTU.BE/NDSLYJHRZ8Y


https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg

CEVITANA

-BTL EVENTS - CEVITANA BUBBLE FODTBALL

facehook comcevitana. mik



https://www.youtube.com/watch?v=B3YCrNoriQg

JUST 2 GOOD
INTEGRATED MARKETING CAMPAIGN

DEVELOPING OF THE BRAND IDENTITY:
- NAME AND PACKAGING : Z
- STRATEGY FOR COMMUNICATION PLATFORM Go 0d
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HTTPS://YOUTU.BE/SXVIVEYOQUS



https://youtu.be/sxv7veY0Qus
https://youtu.be/sxv7veY0Qus

JUST 2 GOOD
INTEGRATED MARKETING CAMPAIGH

DEVELOPING OF NEW FLAVORS
- PACKAGING. POS & PRINT MATERIALS

- STRATEGY FOR COMMUNICATION PLATFORM
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JUST 2 GOOD
INTEGRATED MARKETING CAMPAIGN

BTL - KA AND OUTDOOR
DIGITAL




TOAST BREAD
INTEGRATED MARKETING CAMPRIGN

- DESIGN OF PACKAGING
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TOAST BREAD
INTEGRATED MARKETING CAMPRIGN

-TVC
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https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/Bf5MFM5wgZI
https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/Bf5MFM5wgZI

XL TORST BREAD
INTEGRATED STRATEGY FOR LAUNCH OF NEW EXTENSION OF THE TORST
BREAD CATEGORY - XL SLICES

-DESIGN OF PACKAGING
-SLOGAN AND KEY VISURL DEVELOPMENT, POP MATERIALS,
-BRANDING OF SUPERMARKETS




XL TORST BREAD

-DIGITAL STRATEGY AND INFLUENCER COLLABORATION
-PRODUCTION OF XL COMPETITION VIDEOS
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HTTPS://YOUTU.BE/IOASPIG1I9I


https://youtu.be/4YsPeYZjfkY
https://www.youtube.com/watch?v=ioaSp1G1i9I&feature=youtu.be

AL TORST BREAD

-00H
-BTL EVENTS - XL PICNIC




SUPER BREADS
INTEGRATED MARKETING CAMPAIGN

=

oon
. CY

-SLOGAN AND KEY VISUAL DEVELOPMENT,
POP MATERIALS, BOOKLET




SUPER BREADS
INTEGRATED MARKETING CAMPAIGN

-BTL EVENTS




SUPER BREADS Ve
INTEGRATED MARKETING CRMPRIGN HTTPS://WWW.YOUTURE.COM/WRTCH?V=MHXIEJGNISG

-DEVELOPMENT OF KEY VISURL AND i
OTHER PROMO MATERIALS

-PRODUCTION OF TVC

P »l o) o11/004 S (=] 0 7] 3



https://www.youtube.com/watch?v=MhXIeJ6N1Sg

ity Luskes DflaTe Nyme

TOAST BREAD S S
INTEGRATED MARKETING CAMPAIGN _ sty

- DESIGN OF PACKAGING v 2 e e o

- SLOGAN AND KEY VISUAL DEVELOPMENT, POP MATERIALS, et ot

-BRANDING OF SUPERMARKETS

JIEb CO

OBECHM CHEI'Y/IKH




DIAMOND MALL FOMIEMO OTBOPAHSE

20102023
EJZI"-"h ATHBHA 3AEABA
O B TG KOTO CPLUE HA MPE

., _ TONEMOOTBOPAHHE S84
\ 20102023

DIAMOND

- Grand Opening
Events

- Branding Materials
- OOH

- - - Video Animations
'““EIIH--‘

bl B -

= -ﬂ--s‘Bo BUCTUHCKOTO CPLIE HATPALOT



DIAMOND MALL

rMONEMO OTBOPAHE
201020235

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=0IBJLEHI)98
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L (e U TLTT
DIAMOND gl oL U il T S EEEE T .
MALL ; : '


https://www.youtube.com/watch?v=MhXIeJ6N1Sg
https://www.youtube.com/watch?v=oIBJLeHIJ98

DIAMOND MALL
GRAND OPENING

\//

DIAMOND
MALL




DIAMOND MALL
GRAND OPENING




DIAMOND MALL
GRAND OPENING

N4

DIAMOMD




DIAMOND MALL
WEB PRGE & MOBILE APP

HTTPS://DIRMONDMALL.MK/EN/HOME

‘H._'III_ IIf.l_.nl'

DIAMOMD

BO BUCTUHCKOTO
CPLIEEHATPAOOT

Diamond Mall - In the true *

FACTPOHOMCKO
Y)XVBAHE

BOBUCTUHCKOTO CPLUEHATPAQOT



https://www.youtube.com/watch?v=MhXIeJ6N1Sg
https://diamondmall.mk/en/home
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BERUTY CAMPAIGN
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BERUTY CAMPAIGN




KEY VISURL & KEY MESSAGE

>
PIVARA SKOPJE MARK RS A CERTIFICATE OF /
QUALITY. THROUGH THE MARK COMES SUNSET
GLARE LIGHTNING THE BOTTLE GORSKO.

> 3 TBOE [IMBO,

TBOJ
THE MAIN HEADLINE IS PLACED IN A RED BOX
THAT SIMULATES THE LABEL, COMPLEMENTED
WITH THE SYMBOL OF THE BEER - THE FOX
HERO PACKSHOT ON MONOCHROME MOUNTAIN LANDSCAPE USING

THE CREAM PRIMARY COLOR AS ONE OF THE MAIN ASSETS OF THE )
BRAND, MAKING A CONNECTION WITH THE BRAND GORSKO.

THE KEY MESSAGE THRT COMMUNICATES THE

NEW TASTE AND LABEL \
>

3BOTATEH BKYC
BO HOBO ITAKYBASE




00H

TBOE ITUBO,
TBOJ HAYVH

3BOTATEH BKYC BO HOEO ITAKYBAIGE



POP SET

Ismm

TBOE MHMEBO,
TBOJ ’
HAYHMH '\ e

IBOTATEM DENT ABOCATEH BEYC

e il FOPCK 2 |

TEOE NMBO, ‘}
{TOPC

M LR LR

JEOTATEH BEYC

ARGTATIH BEWE B HOBG IAKFRARLE
B HOBO MAKYEANE

TBOE [THMEO, \
TBOJ HAHHMH (i

TEHATIE IETT BD HOWF EARLT BT




SECONDARY POSITIONS




TVC 2019
HTTPS://YOUTU.BE/BM3ZVLOOT3C

)

v BOCAT M OCBEMMTENEH BEYC
v TPAOMUMOHANEH PELENT



https://youtu.be/4YsPeYZjfkY

TVC 2018
HTTPS://YOUTU.BE/4YSPEYZIFKY

Bl s onT Rl

B Bl o RO a o

THE IDEA BEHIND THE STORY OF THETVC IS TO CELEBRATE THE WRY IN WHICH OUR CONSUMERS HANDLE EVERYDRY OCCASIONS. THROUGH SHOWING THAT THERE IS ALWRYS ANOTHER WAY
OF LOOKING AT THINGS, WE ARE EMPHASIZING THE WITTINESS AND RELAXED ATTITUDE OF OUR TARGET GROUP.



https://youtu.be/4YsPeYZjfkY
https://youtu.be/4YsPeYZjfkY

FACEBOOK

BUILD A STRONG RELATIONSHIP BETWEEN GORSKO AND THE COMMUNITY IN A MORE DIRECT,
INFORMAL AND FRIENDLY WAY.

PAGE FANS: 5488

REACH: 9 952 638
IMPRESSIONS: 18 947 446
ENGAGED USERS: 257635

(PERIOD MAY 2018 TO JANUARY 2018]




FACEBOOK
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LASKO
INTEGRATED CAMPRIGN 2017 - 2018

120m
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LASKD
v

HTTPS://YOUTU.BE/LYSRYELTFS0



https://youtu.be/4YsPeYZjfkY

CIDER

INTEGRATED MARKETING CAMPRIGN
CIDER BRANDS:

APPLE BANDIT & STRONGBOW

- INTEGRATED STRATEGY FOR LAUNCH OF NEW CATEGORY ON THE MARKET
- DESIGN AND BRANDING OF ON TRADE AND OFF TRADE ELEMENTS

KEY VISUAL & KEY MESSAGE
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CIDER

-DESIGN AND BRANDING OF ON TRADE AND OFF TRADE ELEMENTS
CIDER BRANDS:

APPLE BANDIT & STRONGBOW




CIDER

-BTL STRATEGY AND EVENT MANAGEMENT
CIDER BRANDS:

APPLE BANDIT

Total sampled consumers 2019 (06.11)

MT: 2391 PEOPLE
HORECA: 1908 PEOPLE
EVENTS: 5770 PEOPLE
DIGITAL: 110 PEOPLE

TOTAL: around 10.000



PIVARA SKOPJE
SALES & MAREKTING CONFERENCE 2013

KEY VISUAL & KEY MESSRAGE

KOH®EPERLMHJA 3A NPOAAKEA B MAPKETHHT *19
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PIVARA SKOPJE "
-DEVELOPING MAIN CREATIVE CONCEPT, THEME, AND VISURL IDENTITY Bl s
FOR PIVARA SKOPJE SALES AND MARKETING CONFERENCE

-PRODUCTION OF VIDEDS AND ANIMATIONS FOR THE CONFERENCE
-ORGANIZATION, LOGISTICS, AND COORDINATION OF

THE MAIN CONFERENCE, AS WELL AS THE NIGHT PARTY
FOR 400 EMPLOYEES



MONSTER ENERGY
-ORGANIZATION OF PRIZE GAME - ONGOING




KFC
INTEGRATED MARKETING CAMPRIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
-DEVELOPMENT OF KEY VISUAL, OTHER PROMO MATERIALS



KFC-100 FOR 100
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
- 0OH BRANDING




KFC - DRUMSTICKS
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
-DEVELOPMENT OF KEY VISUAL,

OTHER PROMO MATERIALS
-PRODUCTION OF TVC

HTTPS://WWW.FACEBOOK.COM/KFCMACEDONIR/VIDEDS/581180399499140

1510

DHUHSTIL‘HS

nogoM |
S



KFC - DRUMSTICKS
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
-DEVELOPMENT OF KEY VISUAL,
OTHER PROMO MATERIALS



SAVA OSIGURUVANJE
DIGITAL CAMPAIGN

-AUTOMOBILE INSURANCE

(SN

% ABTOMOBHNCHD 24 I" 1

OCHUINYPYBAHE www.sava.mk online




SAVA OSIGURUVANJE
DIGITAL CAMPAIGN

-TRAVEL INSURANCE
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NATHWMKO 2417 N 5477
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SAVA OSIGURUVANJE
DIGITAL CAMPAIGN

-PRIVATE HEALTH INSURANCE

CEKOJ
JEKOP
CO TEBE




TOYOTR - ECO CITY m

-BANNER
-EVENT



TOYOTA - MUTUAL ENJOYMENT

DIGITAL CAMPAIGN
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TIMEIS A LUXURY, DRIVING IS A LEXUS

INTEGRATED CAMPAIGN
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NEOTEL - SUPERIOR FIBER INTERNET
INTEGRATED MARKETING CAMPRIGN

-TVC

.'f..
P

" HAPAYAJ BEOHALL!

025511155
neotel.mk

HTTPS://YOUTU.BE/ERHDBY7POU HTTPS://YOUTU.BE/ERHDBYS7POU



https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/EAHd8Y97pOU
https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/EAHd8Y97pOU
https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/EAHd8Y97pOU
https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/EAHd8Y97pOU

NEOTEL - SO MUCH SPORT/SO MANY OPTIONS
DIGITAL MARKETING CAMPRIGN

-TVC
- FLYER
- STORE BRANDING

TOJIKY MHOI'Y

HTTPS://WWW.YOUTUBE.COM/WATCH?V=J5BDGVEJYBE

TO/IKY MHOTY

CroPT

Neo Trio 20 AT MHTEPHETshEDTY
HMHTEPHET+MEOTV S¥hrena Premium 1,2,3
+ArenaSport1,2,3,4,5 ! +hrenasport 1,2, 34,8



https://www.youtube.com/watch?v=j5bd6VeJyBE

NEOTEL - EXTRAORDINARY GOOD NEWS
DIGITAL MARKETING CAMPRIGN

- POST
- BANNER
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-TVC
- FLYER

HTTPS://YOUTU.BE/OMNFXRVMSSM



https://youtu.be/0MNFXrVM5SM

NEOTEL - NO FERRS
DIGITAL MARKETING CAMPRIGN

- DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY

Crtpec

/stress/ nMeHKa.

JaeaHo Co
#*UROSPORT v SPORTKLUB

YYBCTEOTO KOra HEMall
ONTHYKH HHTEPHET 0 Heoten.

ApeHa CnopT nakeToT

e CNA3THD
89 0 ecnnaTHoO \
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-TVC

"~ HTTPS://YOUTUBE/TOTNMCQ0-VW


https://youtu.be/xhtDiSVI6U4
https://youtu.be/7o7NMcqo-vw
https://youtu.be/xhtDiSVI6U4
https://youtu.be/7o7NMcqo-vw

NEOTEL - THAT FAST!
INTEGRATED MARKETING CAMPAIGN

-TVC

HTTPS://YOUTU.BE/XIIRJ5)8610 HTTPS://YOUTU.BE/NJU47BK30B0
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https://youtu.be/nJu47bk3Ob0
https://youtu.be/EGmsn_g7YdQ
https://youtu.be/xIirJ5j8610
https://youtu.be/TEi6bnMZdC4

NEOTEL - THAT FAST!
INTEGRATED MARKETING CAMPAIGN

DIGITAL
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INTEGRATED EDUCATIVE MARKETING CAMPRIGN: FOCUS ON WHAT'S IMPORTANT!
MAPAS; SAVA OSIGURUVANJE; KB PRVO PENZISKD

- STRATEGY FOR A COMMUNICATION PLATFORM

B POKYCHPAJ CE

HA BAXHOTO

=

¥ (DOKYCUPAJ CE
"HA BAXHOTO

P MHpopHKHpaj ce KonKkaea e TBojaTa
NeH3MCcKa 3awTena Ha penzija.mk




TERSER CLICKBAIT T
DIGITAL CAMPAIGN NeTap LiseTKOBCKM - MaKeAOHEOT Koj o
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go BMW (DOTO)

EBommenoT Nevap LseTEonca = 0 BOSHTEN G0 SUqsosep_

[} BECTH (FROFT EMBOT MOV EME0 MAAHETA ABTOMOEMMEM IAEARN SOT0 BHSEQ M

a
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TVC

VIDEO 1 VIDED 2 VIDED 3
HTTPS://YOUTULBE/2E0ILRO_GKO HTTPS://YOUTULBE/ITIRAFUYDHY HTTPS://YOUTULBE/ZGHXYH2ILNY

VIDED 5 VIDED 6
HTTPS://YOUTU.BE/DISKBBUTINE HTTPS://YOUTU.BE/VOCYUUOEHOS HTTPS://YOUTU.BE/PROGUPWIWIE



https://youtu.be/VqcYuuoeHOs
https://youtu.be/Pbq6uPwiwIE
https://youtu.be/zGHXYh2ILNY
https://youtu.be/2E0Ilr0_GkQ
https://youtu.be/jT1rafuydhY
https://youtu.be/DJsxb8Ut1NE
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http://www.penzija.mk

ATL: TV, RADIO
BTL: CARDBOARDS WITH FLYERS
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DIGITAL MEDIA: sociAL MEDIR (FB, INSTAGRAM, YOUTUBE, LINKEDIN), WEB PRGES, GOOGLE ADS

VIDED POST

REACH: 1407521
IMPRESSIONS: 1596115
CLICK PER POST: 11316
CLICK TO WEB: 1265

N HOK YCHMPAS CE

Ha BANMOTD

POST

REACH: 754035
IMPRESSIONS: 733383
CLICK PER POST: 2426
CLICK TO WEB: 1305



UTE CREDIT
VIDED PRODUCTION & POST-PRODUCTIONS



https://www.youtube.com/watch?v=RkJXtXB9Su4

UTE CREDIT
INTEGRATED MARKETING CAMPAIGN

IVC
HTTPS://YOUTU.BE/OMUMLINIHVO HTTPS://YOUTULBE/N-LXBKUGCG

" qu'F —_— - o oD E O T

HTTPS://WWW.YOUTUBE.COM/WATCH?V=W4EDGTTARDO



https://www.youtube.com/watch?v=W4Ed6ttarDo
https://youtu.be/DMUMlJNiHVo
https://youtu.be/DMUMlJNiHVo
https://www.youtube.com/watch?v=W4Ed6ttarDo
https://www.youtube.com/watch?v=RkJXtXB9Su4
https://www.youtube.com/watch?v=RkJXtXB9Su4

UTE CREDIT
INTEGRATED MARKETING CAMPAIGN

DIGITAL
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INTEGRATED MARKETING CAMPAIGN KPEAWIT KPEAVIT
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UTE CREDIT
INTEGRATED MARKETING CAMPAIGN
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UTE CREDIT
INTEGRATED MARKETING CAMPAIGN

-TVC

HTTPS://YOUTU.BE/KCTXS1DGX04

LY
HA IUTECREDIT.MK
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MO CO NAYHA KAPTA

HTTPS://YOUTU.BE/TPLTSSHINAI
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https://www.youtube.com/watch?v=dvox2_2VJ9w&feature=youtu.be
https://www.youtube.com/watch?v=7Plt55hin4I&feature=youtu.be
https://www.youtube.com/watch?v=kCtxs1dGXQ4&feature=youtu.be

IT LABS
EVENT - REIMAGINE - ARCHITECTURE UNLERSHED

KEY VISUAL & KEY MESSRAGE

1. CREATING A BASIC CREATIVE CONCEPT AND A COMPLETE fo
VISURL IDENTITY Uy

2. DESIGN AND PRODUCTION OF BRANDING MATERIALS

3. PLANNING, ORGANIZATION, AND EXECUTION OF ACTIVITIES
FOR 250 PEOPLE

4. DEVELOP A FULL DAY SCENARIO AND LOGISTICS

5. COORDINATION AND coNTRoL oF ALL AcTviTEs Aeove, [-Na (@1 lRR =S RV]Ix4=
INCLUDING MRINTRINING THEIR QUALITY AND COMPLIRNCE UNLEASHED

THE CAMPRIGN WAS REALIZED ON THE FOLLOWING CHAN-
NELS: FACEBOOK, INSTAGRAM, LINKEDIN, TWITTER, GDOGLE,
YOUTUBE, AND THE WEBSITE IT.COM.

STANICA 26

THE RESULT: MORE THAN 300 EMAIL ADDRESSES 0B- 24,01.2019/ 17:30 &Y
TAINED. FREE ENTRY .~ 4

RESERVE YOUR SEAT AT WWW.IT-LABS.COM/REMAGINE

Relmagine

THE NUMBER OF GUESTS THAT VISITED THE EVENT WAS
OVER THE INITIALLY EXPECTED NUMBER



IT LABS
EVENT - REIMAGINE - ARCHITECTURE UNLERSHED

=L
ASE A QUESTION USING THE HAS!
4Relmagine2019

5

24,01.2019 [ 1730
STANICA 26 ¢4
FREE ENTRY A28

e 3

HTTPS://YOUTU.BE/JRELZBWHZAK



https://youtu.be/4YsPeYZjfkY
https://www.youtube.com/watch?v=jaeLZ8whZAk&feature=youtu.be

UKLD

VIDEO 40 YERRS UKLD

40 MOOMHM YENO

........
''''''
.......

HTTPS://WWW.YOUTUBE.COM/WATCH?V=VM3HW020-98



https://youtu.be/4YsPeYZjfkY

GLEY
INTEGRATED MARKETING CAMPAIGN

-IVC

Hh“l "'lt

: ":T;i 11\

| ‘ihk' jf.- ..'i“vrvr‘nﬁEH

PSS CERM I

HTTPS://WWW.YOUTUBE.COM/WATCH?V=HQSTHCCTMKU

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=HOSTHCCTMKU

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=HOSTHCCTMKU



https://www.youtube.com/watch?v=s5L27oB8xIk
https://www.youtube.com/watch?v=s5L27oB8xIk
https://www.youtube.com/watch?v=s5L27oB8xIk
https://www.youtube.com/watch?v=s5L27oB8xIk

GLEY
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
-DEVELOPMENT OF KEY VISURLS
-IVC

p 7‘ mi&t [ir

HTTPS://WWW.YOUTUBE.COM/ WHTEH?V:)&'BEWVXBJLB

- -

.....

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=81_GRPOEUIS HTTPS://WWW.YOUTUBE.COM/WRTCH?V=85L270B8XIK



https://www.youtube.com/watch?v=74wc3qAywzw
https://www.youtube.com/watch?v=8l_gaPOEuIs
https://www.youtube.com/watch?v=xxbcWvxBjl8
https://www.youtube.com/watch?v=s5L27oB8xIk

GLEY
INTEGRATED MARKETING CAMPAIGN

-00H

NPBA MAKEQOHCKA CTPUMHHI NNATSROPMA

gley

WTOCAEALL KOMA CAKALL KAME CAXALL KOMKY CAKALL

WWW.GLEY.TV

P MAKEROMCIL CTPEMMHT AT

gley

CONPEBOI BEI PEXMARM

APOBAJ # MEHA
EECMNATHO
LoD

WWWLOLEY. TV

) e ot s it Nk

nPOBAJ # [IEHA
BECNINATHO
[JcO0

WWWLGLEY.TY

CONPEBCE, BEI PEXNAMM
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GLEY
INTEGRATED MARKETING CAMPAIGN

-DIGITAL

NPHMAPY XXM HM CE
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AVON
EVENTS ORGANIZATION

- CONFERENCES
- WORK MEETINGS
- PROMOTIONS




OSCE - CHECK TWICE, TRUST ONCE
INTEGRATED MARKETING CAMPAIGN

ABLIATH u“ (RE GHEGK
-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY POBEPH., KANTROLID, TWNICE,
-DEVELOPMENT OF KEY VISUAL, cMHALL NJE HERE ]'“%S]‘
GUERRILLA MARKETING WHE&L EFHMM !]“ ,;,E

AND OTHER PROMO MATERIALS
-IVC




OSCE - CHECK TWICE, TRUST ONCE
INTEGRATED MARKETING CAMPAIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY

-DEVELOPMENT OF KEY VISUAL, GUERRILLA MARKETING
AND OTHER PROMO MATERIALS

TVC

HTTPS://WWW.FACEBOOK.COM/WATCH/?V=910452156003767

VIV FVIVY.

ATTENTION!

IT'S DANGEROUS
TO LEAN ON
FAKE NEW

VO PP oeL

ATTENTION!

IT'S DANGEROUS
TO LEAN ON
FAKE NEWS



0X0 EKSTERND
INTEGRATED MARKETING CAMPAIGN

T-SHIRTS & BAGS =



0X0 EKSTERND
INTEGRATED MARKETING CAMPAIGN




UNICEF
INTEGRATED MARKETING CAMPAIGN
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MACEDONIAN YOUNG LAWYERS ASSOCIATION - RE BRANDING
DIGITAL MARKETING CAMPRIGN

- RE DESIGN OF LOGO AND BRAND BOOK DEVELOPMENT

- REDESIGN OF WEBSITE
e 88 MYLA &
g ' MYLA
E_,IE *....I o &
M 3 M rl 513 MYLA

HTTPS://MYLR.ORG.MK/

S8 MYLA

Logo
Guidelines

Color
palette
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https://myla.org.mk/

SARA FASHION SWIMWERR COLLECTION - 2023
INTEGRATED MARKETING CAMPRIGH

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=R3YSORVYUXI


https://youtu.be/4YsPeYZjfkY
https://www.youtube.com/watch?v=R3YSOhVyUXI

SARA FASHION SWIMWERR COLLECTION 2023
INTEGRATED MARKETING CAMPAIGN




SARA FASHION SWIMWEAR COLLECTION
INTEGRATED MARKETING CAMPRIGN

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=1IR03-EBESE



https://youtu.be/4YsPeYZjfkY
https://www.youtube.com/watch?v=7Iro9-ebe8E

SARA FASHION
INTEGRATED MARKETING CAMPAIGN

-PRODUCTION OF VIDEO

Sara fashion

wow

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=BIXVMNMK E8
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https://www.youtube.com/watch?v=biXVmnMk_e8
https://www.youtube.com/watch?v=biXVmnMk_e8

SARA FASHION
INTEGRATED MARKETING CAMPAIGN




SARA FASHION
INTEGRATED MARKETING CAMPAIGN

-CONPECT, STRATEGY, PHOTOSHOOT, VIDED AND DIGITAL CAMPAING




SF SWIMWEAR COLLETICION 2022
INTEGRATED MARKETING CAMPRIGN

Sara fashion

was saralashion chub m @



SKOPJE 100
WEB PAGE & MOBILE APP

HTTPS://100SKOPJE.COM.MK
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https://youtu.be/4YsPeYZjfkY
https://zooskopje.com.mk
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https://youtu.be/4YsPeYZjfkY
https://www.intertec.io

VITALIA - PROBIOTIC PRODUCT LINE
INTEGRATED MARKETING CAMPAIGN

-VIDED ANIMATION TVC
-SOCIAL MEDIR -

-00H
Next Generation Meals
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HTTPS://WWW.YOUTUBE.COM/WATCH?V=TQIXNWLXWOK
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https://www.youtube.com/watch?v=TQ1XNwLxwOk
https://www.youtube.com/watch?v=TQ1XNwLxwOk
https://www.youtube.com/watch?v=TQ1XNwLxwOk

EUROPERN UNION AND COUNCIL OF EUROPE - HORIZONTAL FACILITY I
PREVETING AND COMBATING TRAFFICKING IN HUMAN BEINGS IN NORTH MACEDONIA [2022]

-PR SERVICES FOR REGIONAL CONFERENCE
-PRODUCTION OF VIDEO FOR SUCCESS STORY FROM THE PROGRAM
-DESIGN AND PREPRESS FOR REPORT

PEAIUPAIBE INPOTUB
TPrOBUJATA CO NYFE
CO UEN

TPYAOBA EKCIJIOATALIMJA

Labour trafficking
in North Macedonia:

risk factors, trends m

and challenges




EUROPERN UNION AND COUNCIL OF EUROPE - HORIZONTAL FACILITY I1 {ONGOING PROJECT]

FREEDOM OF EXPRESSION AND FREEDOM OF THE MEDIA
INTEGRATED MARKETING CAMPAIGN

- DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
- DEVELOPMENT OF KEY VISURL, 0OH MATERIALS AND OTHER PROMOTIONAL MATERIALS



DIGITAL CAMPRIGNS



TIKVES WHITE RAKIJA
DIGITAL
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https://www.instagram.com/p/DNh3ZyNtT8F/
https://www.instagram.com/p/DNh3ZyNtT8F/
https://www.instagram.com/p/DNh3ZyNtT8F/
https://www.instagram.com/p/DPEJLrIFPOZ/

VITAMINKA STOBI FLIPS
DIGITAL

HTTPS://WWW.INSTRGRAM.COM/P/DBROGZ0I0XG HTTPS://WWW.INSTAGRAM.COM/P/DBJIWQFPVI



https://www.instagram.com/p/DBRD6zoI0x6/
https://www.instagram.com/p/DBRD6zoI0x6/
https://www.instagram.com/p/DBjIWQfpvZI/
https://www.instagram.com/p/DBjIWQfpvZI/

HAPPY
PACKAGING DESIGN G DIGITAL CAMPAIGN

ANTIDOTE
MEH




HAPPY
PACKAGING DESIGN G DIGITAL CAMPAIGN
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HTTPS://DIVISION.MARKETING/PROJECT/ HTTPS://DIVISION.MARKETING/PROJECT/ HTTPS://DIVISION.MARKETING/PROJECT/ HTTPS://DIVISION.MARKETING/PROJECT/
HAPPY-CHOCOLATE-VITAMINKA/ HAPPY-CHOCOLATE-VITAMINKA/ HAPPY-CHOCOLATE- HAPPY-CHOCOLATE-VITAMINKA/



https://www.youtube.com/watch?v=B3YCrNoriQg
https://division.marketing/project/happy-chocolate-vitaminka/
https://division.marketing/project/happy-chocolate-vitaminka/
https://www.youtube.com/watch?v=B3YCrNoriQg
https://division.marketing/project/happy-chocolate-vitaminka/
https://division.marketing/project/happy-chocolate-vitaminka/
https://www.youtube.com/watch?v=B3YCrNoriQg
https://division.marketing/project/happy-chocolate-vitaminka/
https://division.marketing/project/happy-chocolate-vitaminka/
https://www.youtube.com/watch?v=B3YCrNoriQg
https://division.marketing/project/happy-chocolate-vitaminka/
https://division.marketing/project/happy-chocolate-vitaminka/

TIKVES ALEXANDRIA PREMIUM CUVEE
DIGITAL
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HTTPS://WWW.INSTAGRAM.COM/P/DLCBGZ-HFA4/



https://www.instagram.com/p/DLC8gZ-hfA4/
https://www.instagram.com/p/DLC8gZ-hfA4/




VITAMINKA PASTELA
DIGITAL
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HTTPS://WWW.INSTAGRAM.COM/P/C3AG_VLM160/ HTTPS://WWW.INSTAGRAM.COM/P/C3KKIPHIOFL/ HTTPS://WWW.INSTAGRAM.COM/P/C3PKNSBRCFG/



https://www.instagram.com/p/C3AG_vlM16O/
https://www.instagram.com/p/C3AG_vlM16O/
https://www.instagram.com/p/C3kK9PHiOfL/
https://www.instagram.com/p/C3kK9PHiOfL/
https://www.instagram.com/p/C3Pkns8rcF6/
https://www.instagram.com/p/C3Pkns8rcF6/

APPLE BANDIT

-DIGITAL AND SOCIAL LOCAL MEDIA STRATEGY AND MANAGEMENT

-INFLUENCER COLLABORATION

o - B

{L}{:]‘tf’ . [l

@ ANASTAZIJA_BRANCHELLA
[@DONNROCTOBER
@EVGENI.HOUP

RBIBIRIBI
@MARIJAMARIJAMARLIA

Postlikes 1371

Story Impressions 78100




STRONGBOW

-DIGITAL AND SOCIAL LOCAL MEDIA STRATEGY AND MANAGEMENT B Sumis
-INFLUENCER COLLABORATION
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RANAMARIJA_ARDZANOVA
RMYMACEDONIANHOME
RDANIEL_ARTEVSKI
RVD_MAKE_UP_SKOPJE

Postlikes 7494 e

Story Impressions 116149
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CIDER

~BTL STRATEGY AND EVENT MANAGEMENT
CIDER BRANDS:

APPLE BANDIT & STRONGBOW
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nS|E|$nFL| FASHION CASHMERE COLLECTION

HTTPS://WWW.INSTRGRAM.COM/REEL/DPDWMTVINFB/



https://www.instagram.com/reel/DPdWmTvjNfB/

DSIII?IIT%HI? FASHION SOFT6HOMEWERR COLLECTION
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HTTPS://WWW.INSTAGRAM.COM/REEL/DGGNBVVNWT4


https://www.instagram.com/reel/DGgN6vvNwt4

CITYMALL LATE NIGHT SHOPPING
DIGITAL
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https://www.instagram.com/p/DLkPRazIOHW/
https://www.instagram.com/p/DLRxP4uMASO/
https://www.instagram.com/p/DLRxP4uMASO/

CITYMALL EASTER
DIGITAL
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https://www.instagram.com/p/DIdsCgPIVWA/
https://www.instagram.com/p/DIdsCgPIVWA/
https://www.instagram.com/p/DIv0pA0s7Xi/
https://www.instagram.com/p/DIv0pA0s7Xi/

SARA FASHION WINTER ACCESSORIES
DIGITAL

- (1Y) G

HTTPS://WWW.INSTRGRAM.COM/REEL/DPIT-KKIGTF



https://www.instagram.com/reel/DPit-KkjG7f

SARA FASHION PYJAMA PARTY

DIGITAL
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nS|E|$nIE FASHION SWIMWERR COLLECTION



https://www.instagram.com/reel/DJgWJIWAbRl/
https://www.instagram.com/reel/DJgWJIWAbRl/?igsh=dXoyOG01cXFidWU4

MACEDONIAN YOUNG LAWYERS ASSOCIATION - CAMPRIGN FOR THE PREVENTION OF HUMAN
TRAFFICKING AMONG MIGRANTS AND SEASONAL WORKERS

DIGITAL MARKETING CAMPRIGN

- DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY

- DEVELOPMENT OF VIDEOS
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https://www.youtube.com/watch?v=OmqB0M74fdQ
https://www.youtube.com/watch?v=OmqB0M74fdQ
https://www.youtube.com/watch?v=TAT9n7NXd1s
https://www.youtube.com/watch?v=TAT9n7NXd1s
https://www.youtube.com/watch?v=-8spkJcLAYA
https://www.youtube.com/watch?v=-8spkJcLAYA
https://www.youtube.com/watch?v=nwVVgt37GCo
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T0YOTA

SAMPLES: ONE ANIMATED GIF FOR SOCIAL MEDIA

HITPS://DIVISION.MARKETING/WP-CONTENT/UPLORDS/2022/02/RYGOK FB.MP4 HTTPS.//DIVISION.MARKETING/WP-CONTENT/UPLORDS/2022/02/RYGOK_FB. CHILL VODLMPA  ryps.//DIVISION MARKETING/WP-CONTENT/UPLORDS/2022/02/AGOX FB JUNIPER VOOLMP4
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https://division.marketing/wp-content/uploads/2022/02/AygoX_fb.mp4
https://division.marketing/wp-content/uploads/2022/02/AygoX_FB_Chili_v001.mp4
https://division.marketing/wp-content/uploads/2022/02/AygoX_FB_Juniper_v001.mp4

DIGITAL CAMPRIGNS
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DIGITAL CAMPRIGN:

CONCEPT, SLOGAN, DESIGN, ANIMATION

Aygo X

Corolla
Cross my «146€

(9.052.00 peHapm)




EAST GATE MALL - SHOPPING DAYS
INTEGRATED MARKETING CAMPRIGN

-00H
-DIGITAL
-EVENT ORGANIZATION
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EAST GATE MALL - SHOPPING DAYS
INTEGRATED MARKETING CAMPRIGN

-00H
-DIGITAL
-EVENT ORGANIZATION
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EAST GATE MALL - BLACK FRIDAY
INTEGRATED MARKETING CAMPAIGN

-00H
-DIGITAL
-EVENT ORGANIZATION




EAST GATE MALL - BLACK FRIDAY
INTEGRATED MARKETING CAMPAIGN

-00H
-DIGITAL
-EVENT ORGANIZATION
[ ens care
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HTTPS://FB.WATCH/HBXCBNYRVY/

HTTPS://FB.WATCH/HBXKNHYVMZ/



https://www.youtube.com/watch?v=MhXIeJ6N1Sg
https://fb.watch/hBxCBNyRvy/
https://www.youtube.com/watch?v=MhXIeJ6N1Sg

CEVITANA
INTEGRATED CAMPRIGN 2022

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC
-SOCIAL MEDIA




CEVITANA
INTEGRATED CAMPRIGN 2022

-DEVELOPMENT OF KEY VISUAL AND OTHER PROMO MATERIALS

-PRODUCTION OF TVC
-SOCIAL MEDIA

Cmh @ o @ O]

HTTPS://WWW.YOUTUBE.COM/WRTCH?V=TEUHADQHYGA HTTPS://WWW.YOUTUBE.COM/WRTCH?V=0LDDCFIFMY8


https://www.youtube.com/watch?v=TeuHaDQHygA
https://www.youtube.com/watch?v=qldDCfjfmY8

CHOCO STOBI FLIPS
DIGITAL CAMPRIGN - MACEDONIAN MARKET

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY FOR PRIZE GAME
-DEVELOPMENT OF KEY VISURL, PROMO MATERIALS AND WEB PAGE
-ORGANIZATION, COORDINATION, LOGISTICS AND CONTROL FOR ALL
ASPECTS (LEGAL, PRIZE FUND, DELIVERY OF PRIZES ETC)




CHOCO STOBI FLIPS
DIGITAL CAMPRIGN - MACEDONIAN MARKET

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY FOR PRIZE GAME
-DEVELOPMENT OF KEY VISUAL, PROMO MATERIALS AND WEB PAGE
-ORGANIZATION, COORDINATION, LOGISTICS AND CONTROL FOR ALL
ASPECTS (LEGAL, PRIZE FUND, DELIVERY OF PRIZES ETC)
-PRODUCTION OF TVC

-CREATION OF VIBER STICKERS

2 A

AR 7]
BYAANYE BE3 TEBE

HTTPS://YOUTU.BE/I3RMCEISQWO



https://youtu.be/IA3HvUmkKxM
https://www.youtube.com/watch?v=i3RmCei9qwo

COALITION MARGINS - CAMPRIGN AGRINST GENDER BASED BULLYING
DIGITAL MARKETING CAMPRIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY

) 3HAELL T
DEVELOPMENT OF KEY VISUHS NoOgOBPO

3HAELL [TH
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3HAELL T
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COALITION MARGINS - AWARENESS CAMPRIGN FOR LEGAL RELP AND PSYCHOSOCIAL SUPPOR
DIGITAL MARKETING CAMPRIGN

-DEVELOPMENT OF CONCEPT AND DIGITAL STRATEGY
-ORGANIZATION OF 4 PROMOTIONAL EVENTS

Ty KA | n PD¢EEHGHEHHE Eﬂ-BET‘jfBaH:E
BE&3A MICHYO-COLMJANHA NIOAIPLLIKA? H €HOTIDHA IORAPUIKAT

BECTINATHA

GPTAHHIALFA A HA SEHHMTE
A QNWTHHA CEETH HHEONE

+389 32 444 620




TYKA CME
SATEBE

BECIMJIATHA

BECMNATHA o
«[TPAR A




TIKVES WHITE RAKIJA
DIGITAL




THANK YOU!
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