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Marketing
& Strategy

Web
Development

& Design

OUr team
Division is a full-service marketing agency founded in 2001. Our team 
is connected by a passion for helping clients achieve outstanding 
results using integrated marketing strategies and tactics.  
 
Our agency is comprised of bright minds, willing spirits, and an 
ever-present commitment to client service and satisfaction. 
We have the ability to deliver innovative and high-quality work, 
which makes us the right business partner for your company.
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Organisational structure 
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Market research & 
strategy



Developing the most effective marketing 
strategy involves a comprehensive approach 
that takes into account various elements 
and considerations. It is a foundational tool 
for businesses to navigate the complex 
landscape of the market, connect with 
customers, and achieve sustainable growth 
and success. It ensures that a company’s 
efforts are strategic, targeted, and aligned 
with its overall business objectives.



It all starts with...

Market research



Understanding the 
Target Audience:

Identifying Market 
Opportunities:

Assessing Market 
Viability:

Competitive 
Analysis:

Setting Realistic 
Goals and 
Expectations:

Risk
Mitigation: 

Mitigation:Expectatio

Optimizing 
Marketing Mix:

Resource 
Allocation:

Adapting to 
Market Changes:

Measuring 
Success and ROI:

Market research helps identify and 
understand the needs, preferences, 
and behaviours of the target 
audience. This information is crucial 
for tailoring the marketing message 
and product/service features to meet 
customer expectations.

Research allows businesses to 
identify gaps in the market, unmet 

needs, and emerging trends. 
This helps in uncovering new 

opportunities for product or service 
development and innovation.

Before investing resources in 
product development or marketing, 
it’s important to assess the viability 
of entering a particular market. 
Market research helps evaluate 
the potential demand for a product 
or service and whether there is a 
realistic chance for success.

Understanding the competitive 
landscape is crucial for positioning 

a product or service effectively. 
Market research helps identify key 

competitors, their strengths and 
weaknesses, and allows businesses 

to differentiate themselves in the 
market.

Research provides data that 
can be used to set realistic and 
achievable marketing goals. It helps 
in establishing benchmarks and 
understanding what success looks 
like in a given market.

Market research helps identify 
potential risks and challenges in 

the market. This allows businesses 
to develop strategies to mitigate 

these risks and make more informed 
decisions.

By understanding customer 
preferences, businesses can 
optimize their marketing mix, 
including product features, 
pricing, distribution channels, and 
promotional activities. This ensures 
that the marketing efforts are 
aligned with the target audience.

Efficient allocation of resources is 
crucial for a successful marketing 
campaign. Market research helps 

businesses allocate resources 
effectively by identifying the most 
promising market segments and 

channels.

Markets are dynamic and can 
change rapidly. Regular market 
research helps businesses 
stay informed about changes in 
customer preferences, technological 
advancements, and competitive 
strategies, allowing for timely 
adjustments to the marketing 
strategy.

After implementing a marketing 
strategy, market research provides 

a basis for measuring its success 
and return on investment (ROI). 
This feedback loop is essential 

for continuous improvement and 
adjustment of future strategies.

1 3 5 7 9

108642

Proper market research is essential for developing a successful marketing strategy for a product and/or service. It provides valuable insights 
into the market, customers, competitors, and overall industry dynamics. Here are some key reasons why market research is important:



In summary, proper market research is 
foundational for developing a marketing 
strategy that is targeted, effective, and 
adaptable to the dynamic nature of 
markets. It minimizes risks, optimizes 
resource allocation, and increases 
the likelihood of achieving marketing 
objectives.

Choosing the appropriate type of market 
research depends on the specific goals, 
questions, and context of the research 
effort. Often, a combination of these 
research types provides a comprehensive 
understanding of the market.



We offer different types of market research, including: 

Competitor 
Analysis:

Brand
Research:

Trend
Analysis:

Customer
Satisfaction Research:

Product
Research:

Pricing 
Research:

Social Media 
Research:

Focuses specifically on 
understanding the strengths 

and weaknesses of competitors, 
identifying opportunities and 

threats in the market.

Examines how a brand is 
perceived in the market, 

measuring brand awareness, 
loyalty, and associations.

Examines patterns and trends in 
the market to anticipate future 

developments and changes.

Measures and evaluates 
customers’ satisfaction with a 
product or service, identifying 

areas for improvement.

Centers on understanding 
the development, design, 

and features of a product. It 
includes gathering feedback 

on existing products or testing 
prototypes.

Focuses on determining the 
optimal pricing strategy by 
understanding customer 

perceptions, price sensitivity, and 
willingness to pay.

Analyzes social media platforms 
to understand customer 
sentiments, trends, and 

discussions related to a brand or 
industry.



For an example, social media research 
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Brand visual identity, including brand name, 
logo and guidelines:

1

23

4

Unique Value Proposition (UVP) 
and brand positioning

Brand Storytelling and 
messaging:

Development of launch strategy
and an integrated marketing campaign:

	 •	 Clearly define the brand’s identity, including its mission, values, and 
personality. This forms the foundation for all branding activities.

	 •	 Choose a memorable and distinctive brand name that reflects the brand 
identity. Design a logo that is visually appealing and aligns with the brand’s personality.

	 •	 Create brand guidelines that outline how the brand should be presented across 
various platforms. This includes guidelines for logo usage, color schemes, and tone of voice.

	 •	 Ensure consistency in branding elements such as colors, fonts, and imagery. 
Consistency builds brand recognition and trust.

	 •	 Clearly articulate what sets the 
brand apart from competitors. Define the unique 
value proposition that communicates the specific 

benefits the brand offers.
	 •	 Clearly define the brand’s 

position in the market. Determine where the brand 
fits relative to competitors and

how it fulfills the needs of its target audience.

	 •	 Craft a compelling brand story 
that resonates with the target audience. Storytelling 
helps create an emotional connection with customers 
and communicates the brand’s values, benefits, and 
personality across all communication channels.

	 •	 Develop a comprehensive strategy for launching the brand. 
This includes planning for product or service introduction, marketing campaigns, 
and public relations.
	 •	 Establish a strong online presence through a user-friendly 
website and active engagement on relevant social media platforms. A digital 
presence is crucial for brand visibility.By carefully addressing these essentials, 

businesses can create a strong and memorable 
brand that resonates with its target audience 
and sets the foundation for long-term success.

Developing a new brand involves careful planning 
and strategic considerations. Here are key 
essentials for the successful development of a new 
brand:



Digital advertising & 
strategy



Tools for advanced targeting through AI

Collecting an audience

Through AI, we find the broad 
audience interested in the brand.

Budget Optimization

Throughout the entire campaign, 
budget optimization is performed 

with the goal of achieving the 
optimal cost per result.

Audience Testing

For each product, three phases 
are conducted for every 

campaign, during which testing is 
performed in this process.



Detailed Audience Processing through AI Algorithm

Detailed Cross-Analysis of Key Parameters
(Range, Interactions, Clicks, Conversions...)
By Platform and Demographics



Detailed Audience Processing through GEO Targeting

Analysis of Key Parameters
(Range, Interactions, Clicks, Conversions…)
By Cities.



AI Algorithm for Campaign Optimization

OPTIMIZING THE 
PROCESS OF SETTING UP 

ADVERTISEMENTS

DISCOVERING AUTHENTIC 
COMMUNICATION AND 

CREATIVITY
MINIMAL HUMAN ERROR



Custom-Made Report 

Custom-Made Report

Measurable Results 
According to the Client’s 
Needs

Implementation of AI in 
Every Segment of the 
Report

The reports are connected 
to the APIs of Facebook 
Ads Manager, Google Ads, 
Google Analytics, and more.

Constant Campaign 
Optimization Based on the 
Report Results





MEASURING ONLINE 
TRANSACTIONS THROUGH 
GOOGLE ANALYTICS
(INTEGRATION WITH 
FACEBOOK, INSTAGRAM, AND 
GOOGLE ANALYTICS)

COMPLETED SALE

Social Media Advertisements Correspond with Website Visits and Achieved Sales



MEASURING FACEBOOK LEADS

COLLECTING CONTACTS THROUGH THE WEBSITE 
CONTACT FORM AND OPTIMIZING COST-PER-LEAD

DISTRIBUTION AND BUDGET OPTIMIZATION BY 
CAMPAIGN TYPE

MEASURING LEADS IN GOOGLE ANALYTICS



CLIENTS
Following is a list of our most notable clients



Some of 
our projects

that we are proud of



INTEGRATED MARKETING 
CAMPAIGNs  and events



Vitaminka fitin
DIGITAL

https://www.instagram.com/p/DPOcVgQjM4w/

https://www.instagram.com/p/DPOcVgQjM4w/
https://www.instagram.com/p/DPOcVgQjM4w/
https://www.instagram.com/p/DPOcVgQjM4w/


Vitaminka fitin
OOH



Vitaminka LOOP x pAJAK
DIGITAL

https://www.instagram.com/p/DJ6phGWMxtW/

https://www.instagram.com/p/DJ6phGWMxtW/
https://www.instagram.com/p/DJ6phGWMxtW/
https://www.instagram.com/p/DJ6phGWMxtW/


Vitaminka LOOP x pAJAK
DIGITAL



Vitaminka LOOP x pAJAK
OOH



DIGITAL

NEOTEL - 20years
INTEGRATED MARKETING CAMPAIGN



https://youtu.be/FSJLVXToh_E https://youtu.be/grY1qA6bgMg?si=QT5WbzjxfOzwvsZ7

TVC

NEOTEL - 20years
INTEGRATED MARKETING CAMPAIGN

https://youtu.be/FSJLVXToh_E
https://youtu.be/9xinhGFAFSg?si=OL8pasSpRNAL7gCB
https://youtu.be/FSJLVXToh_E
https://youtu.be/grY1qA6bgMg?si=QT5WbzjxfOzwvsZ7
https://youtu.be/grY1qA6bgMg?si=QT5WbzjxfOzwvsZ7


20years Neotel Integrated Campaign (2024)
Event Concept, Branding, Organisation and Logistical support
TVC Production&Post-production
TV&Digital Campaign 
Creative Concept, Scenario and Design
TVC Production&Post-production
Media buying



20years Neotel Integrated Campaign (2024)
Event Concept, Branding, Organisation and Logistical support
TVC Production&Post-production
TV&Digital Campaign 
Creative Concept, Scenario and Design
TVC Production&Post-production
Media buying



TVC Production&Post-production
TV&Digital Campaign 
Creative Concept, Scenario and Design
TVC Production&Post-production
Media buying

NEOTEL - E AJ DA BIDEME REALNI 
INTEGRATED MARKETING CAMPAIGN

https://youtu.be/1bMsPRxjSwE?si=W-oq0L1JDutrjMTo

https://youtu.be/1bMsPRxjSwE?si=W-oq0L1JDutrjMTo


DIGITAL



STOBI FLIPS - FLIPNI
INTEGRATED MARKETING CAMPAIGN

https://www.youtube.com/watch?v=QQkIv8P_oRk



https://youtu.be/e5SknEP_Xts

STOBI FLIPS 40 YEARS
INTEGRATED MARKETING CAMPAIGN

- TVC -  STOBI FLIPS EVERYWHERE!
- TEASER DIGITAL CAMPAIGN: 
FIRST MACEDONIAN BRAND IN SPACE

https://youtu.be/6vzkOjDJIuw

https://youtu.be/e5SknEP_Xts


STOBI FLIPS 40 YEARS
INTEGRATED MARKETING CAMPAIGN

- LOGO DESIGN
- PACKAGING DESIGN
- OOH BRANDING
- PR 

logo design | 40 years STOBI FLIPs

40 years STOBI FLIPs BUS BRANDING



stobi flips
INTEGRATED MARKEting CAMPAIGN - serbian market

-Development of concept and digital strategy for prize game
-Development of key visual, POP set, other promo materials and web page



stobi flips
INTEGRATED MARKEting CAMPAIGN - serbian market

-Organization, coordination, logistics and control for all aspects (legal, prize 
fund, delivery of prizes etc)
-digital



stobi flips
INTEGRATED MARKEting CAMPAIGN - serbian market

-Production of TV animation
-creation of viber stickers

https://www.youtube.com/watch?v=j5sZz89rh9o&feature=youtu.be

https://www.youtube.com/watch?v=j5sZz89rh9o&feature=youtu.be
https://www.youtube.com/watch?v=j5sZz89rh9o&feature=youtu.be


MAGNUS
integrated campaign 2022

-Development of key visual and other promo materials

-Production of TVC
-SOCIAL MEDIA

tvc

https://www.youtube.com/watch?v=gokXfa3yVUE

https://www.youtube.com/watch?v=gokXfa3yVUE
https://www.youtube.com/watch?v=gokXfa3yVUE
https://www.youtube.com/watch?v=gokXfa3yVUE


STOBI FLIPS MAGNUS
INTEGRATED MARKETING CAMPAIGN

Developing the brand identity:
- Name and packaging 
- Strategy for Communication platform
for macedonian and serbian market

packaging design

tvc
https://youtu.be/IA3HvUmkKxM

https://youtu.be/mwJ3rCaHoAg

https://youtu.be/IA3HvUmkKxM
https://youtu.be/mwJ3rCaHoAg


STOBI FLIPS MAGNUS
INTEGRATED MARKETING CAMPAIGN

digital
BTL and ooh



vitaminka
Vitaminka Corporate Web page

-Development of concept and structure for development of new corporate web page
-Design development for different types of pages
-Organization and coordination with a software company for final execution 



-Development of concept and digital strategy 
for the launch of a new chocolate-covered product

-Development of key visual and other promo materials

-Production of TVC and radio commercial

https://youtu.be/HmFcd18UE5k

Choco stobi flips Dark & Chili
INTEGRATED MARKEting CAMPAIGN

https://youtu.be/IA3HvUmkKxM
https://www.youtube.com/watch?v=HmFcd18UE5k&feature=youtu.be


Choco stobi flips Dark & Chili
INTEGRATED MARKEting CAMPAIGN

ooh

-Development of concept and digital strategy 
for the launch of a new chocolate-covered product

-Development of key visual and other promo materials

-Production of TVC and radio commercial



Choco stobi flips Dark & Chili
INTEGRATED MARKEting CAMPAIGN

btl & Digital

-Development of concept and digital strategy 
for the launch of a new chocolate-covered 
product

-Development of key visual and other promo
 materials

-Production of TVC and radio commercial



Risko
integrated campaign 2020 (ongoing)

-Development of concept and digital strategy 
for the launch of a new chocolate-covered product

-Development of key visual and other promo materials

-Production of TVC and radio commercial



Risko
integrated campaign 2020 (ongoing)

-Development of concept 
-Development of key visual and other promo materials

-Production of TVC and radio commercial



Risko
integrated campaign 2020 (ongoing)

-Development of key visual and other promo materials

-Production of TVC and radio commercial

https://www.youtube.com/watch?v=I8fEnP-LLnU
tvc

https://www.youtube.com/watch?v=I8fEnP-LLnU


ATLANTIS
integrated campaign 2022

-Development of key visual and other promo materials

-Production of TVC
-SOCIAL MEDIA

tvc

https://www.youtube.com/watch?v=B3YCrNoriQg

https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg


CAKE UP Loop 
TVC

https://www.youtube.com/watch?v=ow8RHjHZz0U

https://www.youtube.com/watch?v=ow8RHjHZz0U


CEVITANA
integrated campaign 2019

-Development of key visual and other promo materials

-Production of TVC
-SOCIAL MEDIA

https://youtu.be/NdSlYjhRZ8Y

https://youtu.be/NdSlYjhRZ8Y

https://youtu.be/NdSlYjhRZ8Y

https://youtu.be/NdSlYjhRZ8Y

https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg
https://www.youtube.com/watch?v=B3YCrNoriQg


Cevitana 
-BTL events – cevitana bubble footbalL

https://youtu.be/9Cr1I0f-4rQ

https://www.youtube.com/watch?v=B3YCrNoriQg


JUST 2 GOOD
integrated marketing campaign

Developing of the brand identity:
- Name and packaging 
- Strategy for Communication platform

tvc
https://youtu.be/sxv7veY0Qus

https://youtu.be/sxv7veY0Qus
https://youtu.be/sxv7veY0Qus


JUST 2 GOOD
integrated marketing campaign

Developing of new flavors
- packaging. POS & PRINT materials
- Strategy for Communication platform



JUST 2 GOOD
integrated marketing campaign

BTL – KA and outdoor
digital



Toast bread 
integrated marketing campaign

- Design of packaging



- TVC

https://youtu.be/Bf5MFM5wgZI

https://youtu.be/Bf5MFM5wgZI

Toast bread 
integrated marketing campaign

https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/Bf5MFM5wgZI
https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/Bf5MFM5wgZI


XL Toast bread
Integrated strategy for launch of new extension of the toast 
bread category – XL slices

-Design of packaging
-Slogan and key visual development, POP materials, 
-branding of supermarkets



XL toast bread
-Digital strategy and influencer collaboration
-Production of Xl competition videos

https://youtu.be/ioaSp1G1i9I

https://youtu.be/4YsPeYZjfkY
https://www.youtube.com/watch?v=ioaSp1G1i9I&feature=youtu.be


XL toast bread
-ooh
-BTL events – XL picnic



Super breads
integrated marketing campaign 

-Slogan and key visual development,  
  POP materials, BOOKLET



Super breads
integrated marketing campaign 
-BTL events 



Super breads
integrated marketing campaign

-Development of key visual and 
other promo materials

-Production of TVC 

https://www.youtube.com/watch?v=MhXIeJ6N1Sg

TVC

https://www.youtube.com/watch?v=MhXIeJ6N1Sg


Toast bread 
integrated marketing campaign

- Design of packaging
- Slogan and key visual development, POP materials, 
-branding of supermarkets



- Grand Opening 
Events
- Branding Materials
- OOH
- Video Animations

Diamond Mall



Diamond Mall

https://www.youtube.com/watch?v=oIBJLeHIJ98

https://www.youtube.com/watch?v=MhXIeJ6N1Sg
https://www.youtube.com/watch?v=oIBJLeHIJ98


Diamond Mall
Grand Opening



Diamond Mall
Grand Opening



Diamond Mall
Grand Opening



Diamond Mall
Web Page & Mobile App

https://diamondmall.mk/en/home

https://www.youtube.com/watch?v=MhXIeJ6N1Sg
https://diamondmall.mk/en/home


DM
Beauty Campaign



DM
Beauty Campaign



Key visual & Key message

Pivara Skopje mark as a certificate of 
quality. Through the mark comes sunset 
glare lightning the bottle Gorsko.

The main headline is placed in a red box 
that simulates the label, complemented 
with the symbol of the beer – the fox

Hero packshot on monochrome mountain landscape using 
the cream primary color as one of the main assets of the 
brand, making a connection with the brand GORSKO.

The key message that communicates the 
new taste and label



OOH



POP set



Secondary positions



TVC 2019
https://youtu.be/BM3ZvLQoT3c 

https://youtu.be/4YsPeYZjfkY


The idea behind the story of the TVC is to celebrate the way in which our consumers handle everyday occasions. Through showing that there is always another way 
of looking at things, we are emphasizing the wittiness and relaxed attitude of our target group.

TVC 2018
https://youtu.be/4YsPeYZjfkY

https://youtu.be/4YsPeYZjfkY
https://youtu.be/4YsPeYZjfkY


Facebook

BUILD A STRONG RELATIONSHIP BETWEEN GORSKO AND THE COMMUNITY IN A MORE DIRECT, 
INFORMAL AND FRIENDLY WAY.

PAGE FANS: 5488
REACH: 9 952 658
IMPRESSIONS: 18 947 446
ENGAGED USERS: 257 635
(period May 2018 to January 2019)



facebook



laŠko 
Integrated campaign 2017 – 2019



laŠko 
tvc

https://youtu.be/LY9RYElTf50 

https://youtu.be/4YsPeYZjfkY


Cider
integrated marketing campaign
Cider Brands: 

Apple bandit & Strongbow

Key visual & key message

- Integrated strategy for launch of new category on the market 
- Design and branding of on trade and off trade elements



Cider
-Design and branding of on trade and off trade elements
Cider Brands: 

Apple bandit & Strongbow

Display design and production



Cider
-BTL strategy and event management  
Cider Brands: 

Apple bandit

MT: 2391 people
HORECA: 1908 people
Events: 5770 people
Digital: 110 people

Total sampled consumers 2019 (06.11)

TOTAL: around 10.000



pivara skopje
sales & marekting conference 2019

Key visual & key message



pivara skopje
-Developing main creative concept, theme, and visual identity 
for Pivara Skopje Sales and Marketing Conference

-Production of videos and animations for the conference

-Organization, logistics, and coordination of 
the main conference, as well as the night party 
for 400 employees



Monster Energy
-Organization of prize game - ongoing



kfc
integrated marketing campaign

-Development of concept and digital strategy 
-Development of key visual, other promo materials



KFC – 100 for 100
integrated marketing campaign

-Development of concept and digital strategy 
- OOH BRANDING



KFC – Drumsticks 
integrated marketing campaign

-Development of concept and digital strategy 
-Development of key visual, 
  other promo materials
-Production of TVC

https://www.facebook.com/kfcmacedonia/videos/581180399499140



KFC – Drumsticks 
integrated marketing campaign

-Development of concept and digital strategy 
-Development of key visual, 
  other promo materials



Sava OsiguruvaNJe
Digital campaign

-Automobile Insurance



Sava OsiguruvaNJe
Digital campaign

-Travel insurance



Sava OsiguruvaNJe
Digital campaign

-Private Health insurance



toyota – eco city
-banner
-event



TOyota – mutual enjoyment 
Digital campaign 



Time is a luxury, driving is a Lexus
Integrated campaign



NEOTEL - superior fiber internet
integrated marketing campaign

- TVC

https://youtu.be/EAHd8Y97pOU

https://youtu.be/EAHd8Y97pOU

https://youtu.be/EAHd8Y97pOU

https://youtu.be/EAHd8Y97pOU

https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/EAHd8Y97pOU
https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/EAHd8Y97pOU
https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/EAHd8Y97pOU
https://www.youtube.com/watch?v=B3YCrNoriQg
https://youtu.be/EAHd8Y97pOU


NEOTEL – so much sport/so many options
DIGITAL marketing campaign

- tvc
- flyer
- Store branding

https://www.youtube.com/watch?v=j5bd6VeJyBE

https://www.youtube.com/watch?v=j5bd6VeJyBE


NEOTEL – Extraordinary good news
DIGITAL marketing campaign

- POST
- Banner



- tvc
- flyer

https://youtu.be/0MNFXrVM5SM

https://youtu.be/0MNFXrVM5SM


NEOTEL – NO FEARS
DIGITAL marketing campaign

- Development of concept and DIgital strategy



- tvc

https://youtu.be/xhtDiSVI6U4

https://youtu.be/7o7NMcqo-vw

https://youtu.be/xhtDiSVI6U4
https://youtu.be/7o7NMcqo-vw
https://youtu.be/xhtDiSVI6U4
https://youtu.be/7o7NMcqo-vw


NEOTEL – THAT FAST!
integrated marketing campaign

- TVC

https://youtu.be/EGmsn_g7YdQ

https://youtu.be/xIirJ5j8610

https://youtu.be/TEi6bnMZdC4

https://youtu.be/nJu47bk3Ob0
https://youtu.be/EGmsn_g7YdQ
https://youtu.be/xIirJ5j8610
https://youtu.be/TEi6bnMZdC4


NEOTEL – THAT FAST!
integrated marketing campaign

DIGITAL



INTEGRATED EDUCATIVE MARKETING CAMPAIGN: Focus on what’s important! 
mapas; sava osiguruvanje; kb prvo penzisko

- Strategy for a Communication platform



Article reads: 73.000

Facebook Reach: 405.000

Teaser clickbait 
digital campaign



TVC

video 1

video 4 video 5
https://youtu.be/VqcYuuoeHOs https://youtu.be/Pbq6uPwiwIE

video 6

video 2 video 3
https://youtu.be/zGHXYh2ILNYhttps://youtu.be/2E0Ilr0_GkQ https://youtu.be/jT1rafuydhY

https://youtu.be/DJsxb8Ut1NE

https://youtu.be/VqcYuuoeHOs
https://youtu.be/Pbq6uPwiwIE
https://youtu.be/zGHXYh2ILNY
https://youtu.be/2E0Ilr0_GkQ
https://youtu.be/jT1rafuydhY
https://youtu.be/DJsxb8Ut1NE


Design and concept for web page 

(70.000 page visits)

website

www.penzija.mk

http://www.penzija.mk


ATL: TV, Radio
BTL: Cardboards with flyers



Digital media: Social media (FB, Instagram, Youtube, LinkedIn), Web pages, Google Ads

video post

Reach:  1407521

Impressions: 1596115

click per post: 11316

click to web: 1265

post

Reach:  754035

Impressions: 755583

click per post: 2426

click to web: 1305



iute credit
VIDEO PRODUCTION & POST-PRODUCTIONS

https://youtu.be/bYZh5tOKa0w

https://www.youtube.com/watch?v=RkJXtXB9Su4


iute credit
integrated marketing campaign

TVC

https://www.youtube.com/watch?v=W4Ed6ttarDo

https://youtu.be/DMUMlJNiHVo https://youtu.be/N-LxlbKU6Cg

https://youtu.be/N-LxlbKU6Cg

https://www.youtube.com/watch?v=W4Ed6ttarDo
https://youtu.be/DMUMlJNiHVo
https://youtu.be/DMUMlJNiHVo
https://www.youtube.com/watch?v=W4Ed6ttarDo
https://www.youtube.com/watch?v=RkJXtXB9Su4
https://www.youtube.com/watch?v=RkJXtXB9Su4


iute credit
integrated marketing campaign

DIGITAL

Billboard



iute credit
integrated marketing campaign

- poster & flyer 



iute credit
integrated marketing campaign

- ooh



iute credit
integrated marketing campaign

- TVC

https://youtu.be/dvox2_2VJ9w

https://youtu.be/7Plt55hin4I

https://youtu.be/kCtxs1dGXQ4

https://www.youtube.com/watch?v=dvox2_2VJ9w&feature=youtu.be
https://www.youtube.com/watch?v=7Plt55hin4I&feature=youtu.be
https://www.youtube.com/watch?v=kCtxs1dGXQ4&feature=youtu.be


it labs
event - Reimagine - architecture unleashed

Key visual & key message
1. Creating a basic creative concept and a complete 
visual identity
2. Design and production of branding materials
3. Planning, organization, and execution of activities 
for 250 people
4. Develop a full day scenario and logistics
5. Coordination and control of all activities above, 
including maintaining their quality and compliance

      The campaign was realized on the following chan-
nels: Facebook, Instagram, LinkedIn, Twitter, Google, 
YouTube, and the website it.com.

      The result: more than 300 email addresses ob-
tained.

      The number of guests that visited the event was 
over the initially expected number



it labs
event - Reimagine - architecture UNLEASHED 

https://youtu.be/jaeLZ8whZAk

https://youtu.be/4YsPeYZjfkY
https://www.youtube.com/watch?v=jaeLZ8whZAk&feature=youtu.be


UKLO

VIDEO 40 YEARS UKLO

https://www.youtube.com/watch?v=vM3hW02Q-98

https://youtu.be/4YsPeYZjfkY


Gley
INTEGRATED Marketing Campaign

-TVC

https://www.youtube.com/watch?v=hqsthCCTmkU https://www.youtube.com/watch?v=hqsthCCTmkU

https://www.youtube.com/watch?v=hqsthCCTmkUhttps://www.youtube.com/watch?v=hqsthCCTmkU

https://www.youtube.com/watch?v=s5L27oB8xIk
https://www.youtube.com/watch?v=s5L27oB8xIk
https://www.youtube.com/watch?v=s5L27oB8xIk
https://www.youtube.com/watch?v=s5L27oB8xIk


Gley
INTEGRATED Marketing Campaign

-Development of concept and digital strategy
-Development of Key Visuals
-TVC

https://www.youtube.com/watch?v=74wc3qAywzw

https://www.youtube.com/watch?v=8l_gaPOEuIs

https://www.youtube.com/watch?v=xxbcWvxBjl8

https://www.youtube.com/watch?v=s5L27oB8xIk

https://www.youtube.com/watch?v=74wc3qAywzw
https://www.youtube.com/watch?v=8l_gaPOEuIs
https://www.youtube.com/watch?v=xxbcWvxBjl8
https://www.youtube.com/watch?v=s5L27oB8xIk


Gley
INTEGRATED Marketing Campaign

-OOH



Gley
INTEGRATED Marketing Campaign

-Digital



AVON
events ORganization

- Conferences
- work meetings
- Promotions



osce - check twice, trust once
integrated marketing campaign

-Development of concept and digital strategy 
-Development of key visual, 
  
Guerrilla marketing
  AND other promo materials
-tvc



osce - check twice, trust once
integrated marketing campaign

-Development of concept and digital strategy 
-Development of key visual, Guerrilla marketing
  AND other promo materials

tvc
https://www.facebook.com/watch/?v=910452156003767



Badges & Magnets T-Shirts & Bags

Postcards

oxo eksterno
INTEGRATED MARKETING CAMPAIGN



oxo eksterno
INTEGRATED MARKETING CAMPAIGN



UNICEF
INTEGRATED Marketing Campaign

-OOH



MACEDONIAN YOUNG LAWYERS ASSOCIATION - RE BRANDING
Digital Marketing Campaign

- re design of logo and brand book development
- redesign of website

Logo 
Guidelines
BRAND BOOK  MYLA

PRIMARY LOGO

NEGATIVE NEGATIVE

Color
palette

#47499D
C : 86%   M : 83%   Y : 0%   K : 0%  

#26D0CE #47499D

TYPOGRAPHY
TYPE FACE FAMILY

SECONDARY LOGO

Articulat CF

GRADIENT

REGULARLIGHT DEMI BOLD EXTRA BOLD

Aa  Bb  Cc  Dd  Ee  Ff

Gg  Hh  Ii  Jj  Kk  Ll  Mm  

Nn  Oo  Pp  Qq  Rr  Ss  

Tt  Uu  Vv  Ww  Xx  Yy Zz

LATIN VERSION

PLEASE DON’T

STATIONERY

contact@myla.org.mk myla.org.mk

 ул. Донбас бр. 14/6 1000 Скопје 

02 3220 870

This Brand Book is a reference of how the logo should be used, and helps maintain consistency in the brand look.

This color pallete is used in the logo, and should be used on 
official corporate materials. However, it is not mandatory for 
project related materials. 

This is the font used in the logo and should be used on official corporate materials.
However, it can be combined with other fonts for project related materials. 

 

Logo 
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BRAND BOOK  MYLA
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NEGATIVE NEGATIVE
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palette
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#26D0CE #47499D

TYPOGRAPHY
TYPE FACE FAMILY

SECONDARY LOGO

Articulat CF

GRADIENT

REGULARLIGHT DEMI BOLD EXTRA BOLD
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 ул. Донбас бр. 14/6 1000 Скопје 

02 3220 870

This Brand Book is a reference of how the logo should be used, and helps maintain consistency in the brand look.

This color pallete is used in the logo, and should be used on 
official corporate materials. However, it is not mandatory for 
project related materials. 

This is the font used in the logo and should be used on official corporate materials.
However, it can be combined with other fonts for project related materials. 

 

https://myla.org.mk/

https://myla.org.mk/


SARA FASHION Swimwear Collection - 2023
INTEGRATED Marketing Campaign

https://www.youtube.com/watch?v=R3YSOhVyUXI

https://youtu.be/4YsPeYZjfkY
https://www.youtube.com/watch?v=R3YSOhVyUXI


SARA FASHION Swimwear Collection 2023
INTEGRATED Marketing Campaign



SARA FASHION Swimwear Collection
INTEGRATED Marketing Campaign

https://www.youtube.com/watch?v=7Iro9-ebe8E

https://youtu.be/4YsPeYZjfkY
https://www.youtube.com/watch?v=7Iro9-ebe8E


SARA FASHION
INTEGRATED Marketing Campaign

-Production of video

https://www.youtube.com/watch?v=biXVmnMk_e8

https://www.youtube.com/watch?v=biXVmnMk_e8
https://www.youtube.com/watch?v=biXVmnMk_e8


SARA FASHION
INTEGRATED Marketing Campaign

-conpect, strategy, photoshoot, video and digital campaing



SARA FASHION
INTEGRATED Marketing Campaign

-conpect, strategy, photoshoot, video and digital campaing



SF SWIMWEAR COLLETICION 2022
INTEGRATED Marketing Campaign



Skopje Zoo
Web Page & Mobile App

https://zooskopje.com.mk

https://youtu.be/4YsPeYZjfkY
https://zooskopje.com.mk


Intertec
Web Page & Mobile App

https://www.intertec.io

https://youtu.be/4YsPeYZjfkY
https://www.intertec.io


VITALIA - Probiotic product line
INTEGRATED Marketing Campaign

-VIDEO ANIMATION
-Social media
-OOH

TVC

https://www.youtube.com/watch?v=TQ1XNwLxwOk

https://www.youtube.com/watch?v=TQ1XNwLxwOk
https://www.youtube.com/watch?v=TQ1XNwLxwOk
https://www.youtube.com/watch?v=TQ1XNwLxwOk


EUROPEAN UNION AND COUNCIL OF EUROPE - HORIZONTAL FACILITY II
PREVETING AND COMBATING TRAFFICKING IN HUMAN BEINGS in north macedonia (2022)

Labour trafficking  
in North Macedonia: 

risk factors, trends  
and challenges

-PR SERVICES FOR REGIONAL CONFERENCE
-PRODUCTION OF VIDEO FOR success story from the program
-DESIGN AND PREPRESS for report



EUROPEAN UNION AND COUNCIL OF EUROPE - HORIZONTAL FACILITY II (ongoing project)
FREEDOM OF EXPRESSION AND FREEDOM OF THE MEDIA
Integrated marketing campaign

- development of concept and digital strategy
- development of key visual, OOH materials and other promotional materials



DIGITAL CAMPAIGNs



https://www.instagram.com/p/DNh3ZyNtT8F/ https://www.instagram.com/p/DPEJLrIFPOZ/

TIKVES WHITE RAKIJA
DIGITAL

https://www.instagram.com/p/DNh3ZyNtT8F/
https://www.instagram.com/p/DNh3ZyNtT8F/
https://www.instagram.com/p/DNh3ZyNtT8F/
https://www.instagram.com/p/DPEJLrIFPOZ/


Vitaminka STOBI FLIPS
DIGITAL

https://www.instagram.com/p/DBRD6zoI0x6/ https://www.instagram.com/p/DBjIWQfpvZI/

https://www.instagram.com/p/DBRD6zoI0x6/
https://www.instagram.com/p/DBRD6zoI0x6/
https://www.instagram.com/p/DBjIWQfpvZI/
https://www.instagram.com/p/DBjIWQfpvZI/


Happy
packaging design & digital campaign



Happy
packaging design & digital campaign

https://division.marketing/project/
happy-chocolate-vitaminka/

https://division.marketing/project/
happy-chocolate-vitaminka/

https://division.marketing/project/
happy-chocolate- /

https://division.marketing/project/
happy-chocolate-vitaminka/

https://www.youtube.com/watch?v=B3YCrNoriQg
https://division.marketing/project/happy-chocolate-vitaminka/
https://division.marketing/project/happy-chocolate-vitaminka/
https://www.youtube.com/watch?v=B3YCrNoriQg
https://division.marketing/project/happy-chocolate-vitaminka/
https://division.marketing/project/happy-chocolate-vitaminka/
https://www.youtube.com/watch?v=B3YCrNoriQg
https://division.marketing/project/happy-chocolate-vitaminka/
https://division.marketing/project/happy-chocolate-vitaminka/
https://www.youtube.com/watch?v=B3YCrNoriQg
https://division.marketing/project/happy-chocolate-vitaminka/
https://division.marketing/project/happy-chocolate-vitaminka/


TIKVES Alexandria Premium Cuvée
DIGITAL

https://www.instagram.com/p/DLC8gZ-hfA4/

https://www.instagram.com/p/DLC8gZ-hfA4/
https://www.instagram.com/p/DLC8gZ-hfA4/


Vitaminka PASTELA
DIGITAL



Vitaminka PASTELA
DIGITAL

https://www.instagram.com/p/C3AG_vlM16O/ https://www.instagram.com/p/C3kK9PHiOfL/ https://www.instagram.com/p/C3Pkns8rcF6/

https://www.instagram.com/p/C3AG_vlM16O/
https://www.instagram.com/p/C3AG_vlM16O/
https://www.instagram.com/p/C3kK9PHiOfL/
https://www.instagram.com/p/C3kK9PHiOfL/
https://www.instagram.com/p/C3Pkns8rcF6/
https://www.instagram.com/p/C3Pkns8rcF6/


Apple bandit
-Digital and social local media strategy and management

-Influencer collaboration

@ anastazija_branchella
@donnaoctober
@evgenij.houp
@bibiribi
@marijamarijamarija

Post likes 11371

Story Impressions 78100



strongbow
-Digital and social local media strategy and management

-Influencer collaboration

@anamarija_ardzanova
@mymacedonianhome
@daniel_artevski
@vd_make_up_skopje

Post likes 7494

Story Impressions 116149



Cider
-BTL strategy and event management  
Cider Brands: 

Apple bandit & Strongbow



SARA FASHION CASHMERE COLLECTION
DIGITAL

https://www.instagram.com/reel/DPdWmTvjNfB/

https://www.instagram.com/reel/DPdWmTvjNfB/


SARA FASHION SOFT&HOMEWEAR COLLECTION
DIGITAL

https://www.instagram.com/reel/DGgN6vvNwt4

https://www.instagram.com/reel/DGgN6vvNwt4


CITYMALL Late Night Shopping
DIGITAL

https://www.instagram.com/p/DLkPRazIOHW/ https://www.instagram.com/p/DLRxP4uMASO/

https://www.instagram.com/p/DLkPRazIOHW/
https://www.instagram.com/p/DLRxP4uMASO/
https://www.instagram.com/p/DLRxP4uMASO/


CITYMALL Easter
DIGITAL

https://www.instagram.com/p/DIdsCgPIVWA/ https://www.instagram.com/p/DIv0pA0s7Xi/

https://www.instagram.com/p/DIdsCgPIVWA/
https://www.instagram.com/p/DIdsCgPIVWA/
https://www.instagram.com/p/DIv0pA0s7Xi/
https://www.instagram.com/p/DIv0pA0s7Xi/


SARA FASHION WINTER accessories
DIGITAL

https://www.instagram.com/reel/DPit-KkjG7f

https://www.instagram.com/reel/DPit-KkjG7f


SARA FASHION Pyjama party
DIGITAL



SARA FASHION SWIMWEAR COLLECTION
DIGITAL

https://www.instagram.com/reel/DJgWJIWAbRl/

https://www.instagram.com/reel/DJgWJIWAbRl/
https://www.instagram.com/reel/DJgWJIWAbRl/?igsh=dXoyOG01cXFidWU4


MACEDONIAN YOUNG LAWYERS ASSOCIATION - CAMPAIGN FOR THE PREVENTION OF HUMAN 
TRAFFICKING AMONG MIGRANTS AND SEASONAL WORKERS
Digital Marketing Campaign

- development of concept and digital strategy
- development of videos

https://www.youtube.com/watch?v=OmqB0M74fdQhttps://www.youtube.com/watch?v=TAT9n7NXd1s

https://www.youtube.com/watch?v=-8spkJcLAYA https://www.youtube.com/watch?v=nwVVgt37GCo

https://www.youtube.com/watch?v=OmqB0M74fdQ
https://www.youtube.com/watch?v=OmqB0M74fdQ
https://www.youtube.com/watch?v=TAT9n7NXd1s
https://www.youtube.com/watch?v=TAT9n7NXd1s
https://www.youtube.com/watch?v=-8spkJcLAYA
https://www.youtube.com/watch?v=-8spkJcLAYA
https://www.youtube.com/watch?v=nwVVgt37GCo


oxo eksterno
DIGITAL



TOyota
Samples: One animated GIF for social media

https://division.marketing/wp-content/uploads/2022/02/AygoX_fb.mp4 https://division.marketing/wp-content/uploads/2022/02/AygoX_FB_Chili_v001.mp4 https://division.marketing/wp-content/uploads/2022/02/AygoX_FB_Juniper_v001.mp4

https://division.marketing/wp-content/uploads/2022/02/AygoX_fb.mp4
https://division.marketing/wp-content/uploads/2022/02/AygoX_FB_Chili_v001.mp4
https://division.marketing/wp-content/uploads/2022/02/AygoX_FB_Juniper_v001.mp4


Digital Campaigns




digital campaign:
concept, slogan, design, animation



EAST GATE MALL - Shopping days
INTEGRATED Marketing Campaign

-OOH
-Digital
-EVENT ORGANIZATION



EAST GATE MALL - Shopping days
INTEGRATED Marketing Campaign
-OOH
-Digital
-EVENT ORGANIZATION

*Ваучерот е со важност до 24 ноември 2021год.

Ви благодариме за Вашата лојалност

500ден.

ПОДАРОК
ВАУЧЕР



EAST GATE MALL - Black Friday
INTEGRATED Marketing Campaign

-OOH
-Digital
-EVENT ORGANIZATION



EAST GATE MALL - Black Friday
INTEGRATED Marketing Campaign

-OOH
-Digital
-EVENT ORGANIZATION

https://fb.watch/hBxCBNyRvy/

https://fb.watch/hBxKnHYVMZ/

https://www.youtube.com/watch?v=MhXIeJ6N1Sg
https://fb.watch/hBxCBNyRvy/
https://www.youtube.com/watch?v=MhXIeJ6N1Sg


CEVITANA
integrated campaign 2022

-Development of key visual and other promo materials

-Production of TVC
-SOCIAL MEDIA



CEVITANA
integrated campaign 2022

-Development of key visual and other promo materials

-Production of TVC
-SOCIAL MEDIA

https://www.youtube.com/watch?v=TeuHaDQHygA https://www.youtube.com/watch?v=qldDCfjfmY8

https://www.youtube.com/watch?v=TeuHaDQHygA
https://www.youtube.com/watch?v=qldDCfjfmY8


Choco stobi flips
digital CAMPAIGN - macedonian market

-Development of concept and digital strategy for prize game
-Development of key visual, promo materials and web page
-Organization, coordination, logistics and control for all 
aspects (legal, prize fund, delivery of prizes etc) 



Choco stobi flips
digital CAMPAIGN - macedonian market

дома правила добитници чпп

Купи било кое пакување и вкус на Чоко Стоби 
Флипс, испрати го кодот и времето означено на 
фискалната сметка, заедно со твое име, презиме 
и телефонски број на официјалниот Вибер 
профил на Витаминка Македонија и играј за 
една од 576те двеодоливи награди!

Веспа 
Aprilia SR 50

главна месечна НАГРАДА 

2x 

3х Електричен 
тротинет 
Segway ES4

48x SONY Слушалки

48x Mi Bluetooth 
Звучник 

48 Mi Power Bank Pro 48x Крпа за на 
плажа

48x ранец

48x 2 Карти за Cineplexx 

48x Пакет производи 144х Маицa

8х Таблет 
Samsung SMT560

16х Фотоапарат 
Fujifilm Instax mini 9

8х Дрон DJI 
Tello HD WiFi

3х iPhone 8
2х GoPro HERO7

2х Лаптоп NB ACER

главни неделни награди

mеханизам и услови 
за учество

главни саботни награди

главни дневни награди

останати дневни награди

Забавнo + вкусно = двеодоливо
Испрати ги наjслатките пораки до твоите приjатели.

 двеодоливи награди

на секои 2 часа
Играj 

за  576

kод

време

Cineplexx
Cineplexx

Cineplexx
Cineplexx

4х Електричен 
велосипед Mi Yubank 

-Development of concept and digital strategy for prize game
-Development of key visual, promo materials and web page
-Organization, coordination, logistics and control for all 
aspects (legal, prize fund, delivery of prizes etc) 
-PRODUCTION OF TVC
-creation of viber stickers

доJди

филм
на

ahaha
hahah
ahaha

здрав

одиме?

даj не 
тролаJ

пукнАМ

Happy
birthday

до
агаам

ми
светна!

си се
направил
 toпка

https://youtu.be/i3RmCei9qwo

https://youtu.be/IA3HvUmkKxM
https://www.youtube.com/watch?v=i3RmCei9qwo


Coalition Margins - Campaign against gender based bullying
Digital Marketing Campaign

-Development of concept and digital strategy
-Development of Key Visuals



Coalition Margins - Awareness Campaign for Legal Help and Psychosocial Suppor
Digital Marketing Campaign

-Development of concept and digital strategy
-Organization of 4 promotional events





TIKVES WHITE RAKIJA
DIGITAL



THANK YOU!


	Button 2: 


